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Public Speaking varies from delivering a speech to an audience to reporting on a project or
explaining an idea to your class. Speaking in public can be a stressful experience, and in most
cases, you have tight time slots to perform and create the right impression while presenting your
ideas. Delivering a message clearly and convincingly and engaging your audience is always a
challenge, even for assertive and confident speakers.

Speaking effectively—as a professional, an organizational member, or a student—requires a clear
sense of purpose, resourceful thinking, an ability to adapt ideas to others, and confidence to
express those ideas. Good speaking is good thinking— reasonable, well-informed, creative, and
flexible. Public speaking is not easy (as suggested by the large number of people who dread
speaking in public), and you cannot rely only on your improvisation skills. Preparation and rehearsal
in advance are key.

This course will give you the opportunity to develop and strengthen your skills in preparing and
presenting public oral presentations in a variety of situations. Students will develop skills in critical
thinking to become competent communicators. We will learn how to organize talks clearly, write
them memorably, and deliver them confidently by analyzing public speeches and texts and
introducing students to relevant communication terminology and theory.

Topics will include how to manage controversial topics, provocative or engaging speeches,
perceptions of others, verbal and nonverbal messages, and techniques of oral presentation and
persuasion. Students will learn how to research, outline, and deliver short, informal presentations
as well as longer speeches. It should also sharpen your skills in critical listening. While theoretical
foundations for the methods taught will be included, this is a practice-oriented course. Through
feedback from professor and peers, you will gain insight into the tactics that work for and against
you as a speaker.

By the end of this course, students should be able to significantly reduce their fear of public
speaking, use rehearsal techniques to develop a strong, vibrant speaking voice, and perform
speeches with dynamic movement and gestures.
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OBJECTIVES AND SKILLS

Public speaking skills are essential to effectively communicate your ideas, build your confidence to
deliver impactful messages, to deliver persuasive and effective presentations and speeches that
reflect positively on you and your organization.

2.1. Conceptual objectives

The goal of this course is to acquire presentation skills through critical thinking, reflection, engaging
with important social, political, and ethical questions; developing ideas and structuring arguments;
navigating group dynamics and communicating ideas to an audience using a range of
communication strategies. Students will

A.       Gain awareness about their strengths and challenges while facing public presentations

B.       Learn to be strategic

?     Content Management

?     Structure Management

?     Delivery Management

?     Stage Setting Management

C.       Transform themselves into a confident and assertive speaker by developing the most
important skills & competencies related with interpersonal communication:

 

2.2. Skills & Competencies

?     Nonverbal communication

?     Energy & Attitude

?     Presence

?     Stress Management

?     Verbal communication

?     Impactful informative, persuasive, and entertaining presentations

?     Well organized narrative

?     Critical thinking

?     The 3 R’S: reasoning, research, rehearsal 

?     Creativity

?     Storytelling

?     Influence others

?     Creating trust

?     Handling with questions

?     Managing difficult & diverse audiences

?     Public Exposure

?     Receiving feedback

?     Individual & Teams presentations

 

2.3. Learning outcomes

After completion of the course, the student will have:

?     Gained experience in thinking critically about how and why we communicate.

?     Practiced presenting yourself and your ideas powerfully. 

?     Gained presence on a stage, improved posture, movement, gestures, voice, and diction

?     Created sticky messages & generated visually appealing support material
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METHODOLOGY

?    Increased the ability to convey messages and build a relationship with the audience.

?     Practiced team competencies to enhance team performance while presenting.

?     Commited to further developing their existing skills & talents and build upon their strengths.

 

The course will be taught employing IE’s Liquid Learning methodology. Liquid learning is a
transformational and interactive educational experience that transcends single methodologies and
platforms to blend physical, digital, and natural environments so that students obtain a world-class
education no matter their location or situation. Students will learn alongside one other and work
together in teams. Hybrid brings together the human, digital and natural worlds into a seamless
whole and enables IE University to be a truly global campus. The Liquid Learning methodology
combines three essential elements for a complete and dynamic learning experience: synchronous
interactions, asynchronous interactions and individual inquiry and discovery.

Synchronous Interaction is learning that happens in live, in real-time. For example, attending
classes (lectures, discussions, labs, studios) in-person or virtually, working with classmates on
team projects in a workroom, or getting help and feedback from professors in-person or online.

Asynchronous Interaction and Individual Inquiry and Discovery are learning experiences that
happen interactively and asynchronously using collaboration tools and digital platforms. For
example, debating topics in a digital forum, critiquing the work of classmates posted in a digital
gallery, working on a proposal or project using a collaborative document-sharing platform, or getting
help and learning support in messaging-based system.

This course prioritizes developing oral communication skills in conjunction with learning how to be
stronger writers. Students learn how to develop ideas in reflections, responses, and innovative
exercises and assignments that draw on a variety of media and disciplines. The first half of the
class is generally devoted to practicing the skills of critically thinking and writing and revising an
argument in shorter assignments. These assignments will help students organize their thoughts and
communicate a thesis statement. In the second half of the course, students will apply the
fundamental elements of writing to a longer project in the form of a team presentation (TED TALK
or any other) - researched, analyzed, written, and presented by the students. 

Presentation Skills course will consist of 20 sessions divided into:

- 16 Live Hybrid Sessions: students may assist sessions face to face with the professor or connect
online to the same session.

- 4 Asynchronous sessions: 

To practice and acquire the previously mentioned skills, the course uses a combination of
techniques and concepts to enhance personal learning through:

•   Videos.

•   Personal experiences.

•   Games.

•   Role-plays.

•   Group discussions.

•   Questionnaires.

•   Share best practices.

•   Activities.

•   Practical cases.

•   Instruction.

•   Etc.
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PROGRAM
 

 

SESSION 1 (LIVE IN-PERSON) 

 

SESSION 2 (LIVE IN-PERSON) 

This class is highly interactive.  To get all the benefits of the course, it is very important to bring to
the session an open mind and a participative attitude. It is critical to make a practical approach,
where participants will experience and practice the necessary tools and behaviors of a 21st Century
leader. Between sessions, participants will practice the behaviors in their personal lives and identify
their best practices and areas for development.

Teaching methodology Weighting Estimated time a
student should
dedicate to prepare for
and participate in

Lectures 29.33 % 22 hours
Discussions 20.0 % 15 hours
Exercises 20.0 % 15 hours
Group work 30.67 % 23 hours
Other individual studying 0.0 % 0 hours
TOTAL 100.0 % 75 hours

SESSIONS
It is important to remember that you the student are the center of this course, and because this
course is created through your experiences, your participation and your need we will adapt the
course where necessary and when necessary, to reflect your needs. The objective of this flexibility
is to ensure that the journey we embark on is most relevant to you and that you do not follow a
preset map that may not match your individual goals.

Disclaimer: The following description of the material covered is tentative. An attempt will be made
to cover all listed topics. However, the pace in the class depends on the group performance.

Introduction: What and why? 

?        Course Description

?        Assignments & Evaluation Criteria

?        Assigning students to different teams

Activities: Lecture. Discussion

 

Communication Introduction 

?        Define Communication: what is effective communication?

?        What makes a competent public speaker?

?        How to prepare a one-minute presentation

Activities: Lecture. Discussion. Class activity
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SESSION 3 (LIVE IN-PERSON) 

 

SESSION 4 (ASYNCHRONOUS) 

 

SESSION 5 (LIVE IN-PERSON) 

 

SESSION 6 (ASYNCHRONOUS) 

 

SESSION 7 (LIVE IN-PERSON) 

Communication: Preparation I: audiences 

?        The importance of audiences

?        General Attention Strategies

Activities: Lecture. Discussion. Class activity. Introduction Assignment 1

 

Communication: Individual videos 

Assignment 1: Once the students have uploaded their videos, students will have 24h hours to
provide peer to peer feedback to 2 fellow students about their 1-minute video presentation.
Professor will provide evaluaiton criteria. 

Tool used: flipgrid.com

Communication: Preparation II: structure 

?        Be strategic: general purposes of a presentation!

?        Introductions & Conclusions

?        Outlining & organizing a Speech

Activities: Lecture. Discussion. Class activity

 

Communication: Preparation III: gathering material 

?         Gathering material

Assignment 2: the purpose of this discussion forum is to provide advice and insight on how to
research speech topics effectively: using the Internet for finding quality research, evaluating Internet
research and information, using libraries effectively... This is an individual assignment. As part of it,
you will be required to reply to at least one other student’s comments. Specific instructions will be
provided by professor in class and through blackboard. 

Tool used: discussion forum

 

Homework for next session:think with your team about a topic for your informative presentation.
Further details given by professor.

Communication Preparation: Practicing in a safe environment

Students will have to present an informative presentation in sessions 14 to 17. This session will be
dedicated to select their topic presentation and organize it. Select an original concept, policy, idea,
or person, location or event, that interests you and is related to our class, and inform your audience
about it.  The purpose of this assignment is to effectively research and organize an informative
speech to your audience.  In an informative speech, you are acting as a teacher by relating content
to your audience in an objective manner.
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SESSION 8 (LIVE IN-PERSON) 

 

SESSION 9 (LIVE IN-PERSON) 

 

SESSION 10 (LIVE IN-PERSON) 

 

SESSION 11 (LIVE IN-PERSON) 

 

SESSION 12 (LIVE IN-PERSON) 

 

Activity: decide on a group and topic for your informative prsentation. The topics must be related to
Communication. Find three academic sources for your chosen topic and prepare an outline
applying what has been already said in class about communicaiton preparation (audiences,
structure).  

Communication Delivery: Nonverbal I 

?        Proxemic. Movement & Space

?        Haptic

?        Appearance

 Activity: Lecture: Discussion. Class Activity

Communication Delivery: Nonverbal II 

?        Body Language: Eye contact, facial expression, Posture, Head Motion, Gestures

?        Voice production & projection

Activity: Lecture: Discussion. Class Activity

 

Communication Delivery: Nonverbal III 

?        Articulation & Diction,

?        Loudness of speech,

?        Pace & Intonation

?        Intonation Practice

Activity: Lecture: Discussion. Class Activity

Communication Delivery: Perception and Stress 

?        The importance of perception, self-presentation, self-image, and public image

?        Stress Management: before, during, after a presentation

Activity: Lecture: Discussion. Class Activity

Communication Delivery: Team presentations & Visual Aids 

?        Elements to consider when presenting as a team  

?        How to visually deliver your message

Activity: the purpose of this class discussion is to identify best practices when presenting as a team
and the best advices for making powerful and impacting visuals. Further information given by
professor.  
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SESSION 13 (ASYNCHRONOUS) 

 

SESSION 14 (LIVE IN-PERSON) 

 

SESSION 15 (LIVE IN-PERSON) 

Using acting to become a great public speaker 

There is a parallelism between acting and public speaking. In this case each team will record a
video on an excerpt of a theater play, series, or movie scene of their choice. Through stage playing
you will practice your communication skills.  Specific instructions will be provided by professor in
class and through blackboard. All material posted the night before session 13.

Assignment 3: group video and feedback:

1.  All videos posted the night before session 13.

2. Asynchronous day: students will have to provide peer to peer feedback to at least 2 other team
videos. Although you are working on the project in groups, this is an individual assignment.
Feedback will focus on the use of communication skills as well as the use of media. 

Tool used: flipgrid.com

Communication Delivery: F2F and online presentations - Use of media 

?        Differences while presenting F2F or online and recommendations for Zoom formatted
presentations.

?        Assignment: Team presentation

Activities: Lecture: Discussion. Team presentation

Communication Delivery: Difficult situations 

?        How to manage difficult situation while presenting?

?        Assignment: Team presentation

Activities: Lecture: Discussion. Team presentation

SESSION 16 (LIVE IN- ERSON)
Communication Delivery: Persuasive presentations 

Techniques for persuasive speeches

?        Techniques for persuasive presentations?

?        Assignment: Team presentation

Activities: Lecture: Discussion. Team presentation

SESSION 17 (LIVE IN-PERSON)
What have we learned? 

?        Final comments and class discussion

?        Assignment: Team presentation

Activities: Lecture: Discussion. Team presentation

FINAL CLASS PRESENTATIONS _ AGORA PROJECT_ SESSIONS 19 & 20
AGORA PROJECT
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BIBLIOGRAPHY

Recommended

 - Anderson Chris Anderson. TED Talks: The Official TED Guide to Public

Use your creativity and talent to develop a likewise business idea  such as production, theater,
movie or TV companies, political parties inventions, food business, space travelling agencies, and
persuade your audience to act in the name of this "idea." You will have to effectively research,
organize, and deliver a persuasive speech to your audience. Utilizing persuasive techniques, such
as emotional appeal, argument repetition, and credible evidence are encouraged. You will also
have to make a “demonstration” through a live performance.

The goal is to help our students:

?             To lose their fear to present in front of a large audience.

?             To learn how to deliver a persuasive and compelling 15 minutes presentation.

?             To foster their creativity,

?             To practice their public speaking skills.

?             To have a real team project along the 20 sessions

?             To have fun while presenting.

You will be working with the same group than for the informative presentation. 

SESSIONS 19 & 20 (TOGETHER): Final Presentation: Agora Fest (LIVE IN-PERSON)

?        Team Agora Presentation

?        Best team selection

Activity: Teams will be making ther final presentation and we will vote fot the best project. The
presentation will have a format of a live presentaiton + video.  

SESSION 18 (ASYNCHRONOUS)
AGORA PROJECT

Use your creativity and talent to develop a likewise business idea  such as production, theater,
movie or TV companies, political parties inventions, food business, space travelling agencies, and
persuade your audience to act in the name of this "idea." You will have to effectively research,
organize, and deliver a persuasive speech to your audience. Utilizing persuasive techniques, such
as emotional appeal, argument repetition, and credible evidence are encouraged. You will also
have to make a “demonstration” through a live performance.

The goal is to help our students:

?             To lose their fear to present in front of a large audience.

?             To learn how to deliver a persuasive and compelling 15 minutes presentation.

?             To foster their creativity,

?             To practice their public speaking skills.

?             To have a real team project along the 20 sessions

?             To have fun while presenting.

You will be working with the same group than for the informative presentation. 

SESSION 18: Final Presentation Preparation

Activity: once the videoconference starts, you will present everything to your professor and a
discussion will follow.

Tool used: ZOOM
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Speaking. First Mariner Books. ISBN 1328710289 (Digital)

   

 - Amy Cuddy. Presence: Bringing Your Boldest Self to Your Biggest Challenges.

Little Brown & Co. ISBN 1409156028 (Digital)

   

 - Nancy Duarte. HBR Guide to Persuasive Presentations. Harvard Business

Review. ISBN 1422187101 (Digital)

   
 

EVALUATION CRITERIA
 
6.1. GENERAL OBSERVATIONS

Attendance at all scheduled classes is mandatory and essential for success in the course. Missing
more than 30% of class sessions will result in an automatic fail of the course. Professors will not
make any exception to this rule; for any personal situation, please speak to your Academic Director.

If you miss class for any reason, you are responsible for getting notes from classmates. If you have
questions about any assignments, please send me an email. Under most circumstances, students
who miss a class in which a presentation or other assignment is held will not be granted an
exception or given an opportunity to do a make-up assignment or presentation. However, if illness
or other circumstances prevent you from adhering to the assignment/presentation due dates stated
in this syllabus, an exception may be granted at the discretion of the professor.

I would also like to remind you that attendance is not just about showing up, it is about being an
active listener and contributor to class discussion. Students are expected to arrive promptly for
each class and to remain for the entire session. I will plan the sessions to be active and engaging,
but this format only works well if you are present, both physically and mentally. I have zero
tolerance for lateness, disrespect of me or your peers or unruliness. I will ask students who do not
come to class prepared to be active and engaged to leave the classroom. These students will be
marked as absent.

Students that are not able to pass the Program after the second attempt will have to do the
Program again in the next course. They will not participate in the sessions but will do some specific
activities that the professor will prepare for them.

6.2 EVALUATION CRITERIA

The evaluation for the course is based on four components: (1) individual work and continuous
evaluation, (2) an informative group project and presentation, (3) a persuasive group project and
presentation and (3) class participation and engagement. 

Criteria Percentage Comments
Class Participation 15 %
Speech of Introduction,
Discussion Forum, Acting

35 %

Informative presentation 25 %
Persuasive Presentation 25 %

Evaluation will be based on:

?        15% - Class participation & Volunteering:
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Students should prepare each class and be an active participant in class discussion
(synch/asynch).
Each student is required to attend each of the classes. If you are unable to make it to a session, I
appreciate an email letting me know. Absences will only be excused by program Management for
extraordinary circumstances and with valid evidence documenting your absence.

BEING PHYSICALLY THERE (F2F/videoconference/forums/etc.) DOES NOT COUNT AS
PARTICIPATION.
All the students are accountable for the outcome of this course.
      
Your participation grade will reflect my assessment of your assistance and total contribution to the
learning environment. My judgment will take into account the following criteria:
 
Moving Your Peers’ Understanding Forward & Frequency: Class participation and engagement
will be evaluated based on the quality (not quantity) of your participation in class discussion, online
forums and other activities that take place during synchronous and asynchronous sessions. The
most important component of your participation is the content of what you are saying. A high-quality
comment reveals depth of insight, rigorous use of case evidence, consistency of argument, and
realism. People who speak often but whose comments lack substance will not be rewarded in the
same way that people who speak less frequently but with rich content that furthers the class
discussion. That said, your attempts at participation should not be such that the instructor has to
“go looking for you”. You should be attempting to get into the debate on a regular basis. Listening is
an equally important component of class participation. Please be mindful of how much you are
speaking versus listening and ensure that this class is an environment in which all of us are
encouraged to do both.

Use of camera: for those students following the course online, they need to Zoom during the
sessions we meet with camera always on. Professor needs to assess you all. Professor cannot
assess if they do not see you. Not using it will entitle the professor to give a 0 independently of the
overall participation. That said, if professor catches you not using the camera during class,
professor will give you a warning. If you are caught a second time, you will be kicked out of the
classroom and marked as absent for that day. I am very strict about this.

Technology in the Classroom – The course does not require the regular use of laptops unless
you are using them to take notes. Using them will entitle the professor to give a 0 independently of
the overall participation. If I catch you using the laptop inappropriately during class, I will give you a
warning. If you get caught a second time, you will be kicked out of the classroom and marked as
absent for that day. The use of mobile phones will not be permitted under any circumstances during
this course.I am very strict about this. 

Respect: any disturbance or lose of respect for the professor and/or students will entitle the
professor to give a 0 independently of the overall participation.

You might want to avoid being classified as one of the following types of students:
• Repeaters, i.e., students who, consciously or unconsciously, make comments that are just
repeats/rephrasing of what has already been said (by other students, or you). This wastes
time and adds nothing to learning.
• Ramblers, i.e., students that take a lot of time to say simple things or they may tell long
personal/professional stories, or they roam into topics that are not relevant, or simply make low-
quality comments just to participate. They waste valuable time and prevent other students from
being able to participate.
• Space Cadets: students that have been distracted (by Facebook, etc.) or who have stopped
paying attention and then, later, when they realized they have missed a term or concept, they ask
you about it.
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?        35% - Individual Work & Continuous Evaluation - Students will have several in-class and
asynchronous assignments in which they will work as individuals and in groups to apply the tools
and methodologies that they are learning in various assignments. These assignments will
complement the theoretical components of the course and help students gain a broader
understanding of the skills and techniques that are critical for effective communication. They will
contribute to your theoretical knowledge and serve as an opportunity to bring to life what you are
learning in the class. You will always receive additional information about the assignments and
expectations during the sessions in which I introduce the assignments. If you do not attend this
session, it is your responsibility to gather this information from your peers. 

- Assignment 1: About me video (video and feedback)

- Assignment 2: Gathering Material Discussion Forum 

- Assignment 3: Using acting to become a great speaker (video and feedback) 

?     25% Informative Presentation 

Select an original concept, policy, idea, or person, location or event, that interests you and is
related to our class, and inform your audience about it.  The purpose of this assignment is to
effectively research, organize, and deliver an informative speech to your audience.  In an
informative speech, you are acting as a teacher by relating content to your audience in an objective
manner.

?    25% Agora Project

Persuasive Speech-Speech to Move to Action.  Select an else-be creative idea and use supportive
materials to persuade your audience to act in the name of this "cause." Objective: The purpose of
this assignment is to effectively research, organize, and deliver a persuasive speech to your
audience.  In a persuasive speech you are acting as an advocate to bring about change in the
attitudes, beliefs, or behaviors of your target audience.  Utilizing persuasive techniques such as
emotional appeal, argument repetition, and credible evidence are encouraged. 

DECISIONS ABOUT GRADES are made carefully and are final at the end of the course. Please do
not contact the professor about a grade change unless there has been a clerical error, which you
can document. Professors do not give “extra credit” or makeup assignments at the end of the
semester. Also, please note that any disputes about grades from earlier in the course must be
resolved before the end of the Program. Once we arrive in the end of the Program period, your
grade from earlier in the semester is set.

RETAKE POLICY

?        Each student has 4 chances to pass any given course over two consecutive academic years
(regular period and July period).

?        Students who do not comply with the 70% attendance rule will lose their 1st and 2nd chance
and go directly to the 3rd one (they will need to enroll again in this course next academic year).

?        Grading for retakes will be subject to the following rules:

Students who failed the course in the first regular period will have to do a retake in July (except
those not complying with the attendance rules, which are banned from this possibility and must
automatically re-enroll the following year).

Dates and location of the July retakes will be posted in advance and will not be changed under any
circumstances. Please take this into consideration when planning your summer. In the event that
you decide to skip the opportunity to re-sit for an exam during the re-take period, you will need to
enroll in the course again for the following academic year and pay for the corresponding costs.

Each Professor will explain the retake policy. 

In most cases, the maximum grade that a student may obtain in the retake will be 8 out of 10.

Students in the 3rd call will be required to attend 50% of the classes. If there is a schedule overlap,
a different option will be discussed with the professor in order to pass the subject.

Students failing more than 18 ECTS credits after the June-July re-sits will be asked to leave the
program.
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ACADEMIC INTEGRITY

Unless you are specifically instructed to work with other students in a group, all of your
assignments, papers, projects, presentations, and any work I assign must reflect your own work
and thinking.

What is academic integrity? When you do the right thing even though no one is watching. The core
values of integrity, both academic and otherwise include: honesty, fairness, respect, responsibility,
and trust. Academic Integrity requires that all students within Instituto de Empresa (IE) act in
accordance with these values in the conduct of their academic work, and that they follow the rules
and regulations concerning the accepted conduct, practices and procedures of academic research
and writing. Academic Integrity violations are defined as Cheating, Plagiarism or other violations of
academic ethics.

Cheating and plagiarism are very serious offenses governed by the IE student code of conduct. Any
student found cheating or plagiarizing on any assignment or component of this course will at a
minimum receive a “0” on the affected assignment. Moreover, the student will also be referred to
the University Judicial System for further action. Additional penalties could include a note on your
transcript, failing the class, or expulsion from the university.

It is important to note that, while the list below is comprehensive, it should not be considered
exhaustive.

Cheating includes:

a.  An act or attempt to give, receive, share, or utilize unauthorized information or unauthorized
assistance at any time for assignments, papers, projects, presentations, tests or examinations.
Students are permitted to mentor and/or assist other students with assignments by providing insight
and/or advice. However, students must not allow other students to copy their work, nor will students
be permitted to copy the work of other students. Students must acknowledge when they have
received assistance from others.

b.  Failure to follow rules on assignments, papers, projects, presentations, tests or examinations as
provided by the course professor and/or as stipulated by IE.

c.   Unauthorized co-operation or collaboration.

d.  Tampering with official documents, including electronic records.

e.  The impersonation of a student on presentations, exercises, tests or an examination. This
includes logging onto any electronic course management tool or program (e.g. Black Board, etc.)
using someone else’s login and password.

Plagiarism includes:

a.  Using the work of others and attempting to present it as your own. For example, using phrases
or passages from books, articles, newspapers, or the internet and not referencing them properly in
your document. This includes using information from others without citing it, misrepresentation of
cited work, and misuse of quotation marks.

b.  Submitting an assignment or paper that is highly similar to what someone else has written (i.e.,
minimal changes in wording, or where the sentences are similar, but in a different order).

c.   You don’t have to commit “word for word” copying to plagiarize – you can also plagiarize if you
turn in something that is “thought for thought” the same as someone else.

Other violations of academic ethics include:

a.  Not acknowledging that your work or any part thereof has been submitted for credit elsewhere.

b.  Misleading or false statements regarding work completed.

c.   Knowingly aiding or abetting anyone in committing any form of an Academic Integrity violation.

STUDENTS WITH SPECIAL NEEDS:

To request academic accommodations due to a disability contact  your Academic Director. If you
have a letter from DSS indicating that you have a disability that requires accommodation, please
present the letter to your instructors promptly. 

STUDENT PRIVACY STATEMENT:
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PROFESSOR BIO
 

OTHER INFORMATION

At times, students may disclose personal information through class discussions. It is expected that
the class will respect the privacy of their classmates. The information disclosed in the class will not
be repeated or discussed with other students outside of the course.

Professor: PALOMA MARTINEZ DE VELASCO HELAIN

E-mail: pmh@faculty.ie.edu

PALOMA MARTINEZ DE VELASCO HELAIN
Paloma combines her work in academia with a 16 years old professional activity improving people’s
competencies. She started her career as a legal counsel in L’Oréal and Grupo Santillana de
Ediciones. In 2007, she made a radical career change creating Alcuadrado Desarrollo Personal
where she assesses and accompanies professionals in their personal development, designing and
facilitating interpersonal skills training programs. Passionate about theater she started applying
theater techniques to develop’ people’s communication skills. Devoted to people and organizations’
development within complex and multicultural environments, she seeks to help people improve their
performance always starting form encouraging the individual in their own professional evolution.

Research Areas

Communication, Leadership, Organizational Behavior.

Academic background

•   Master in Law (University of Miami)

•   Institut des Hautes Etudes Internationales (París – Assas)

•   Diplôme Etudes Approfondies (Université PAnthéon-Assas_Paris II)

•   Law (Complutense University)

Teaching and Research experience

•   Adjunct professor IE University (Madrid & Segovia – Spain)  – 2012-2021

•   Professor MrMarcel School (Madrid) 2018-2020

•   Adjunct Professor IED Master (Madrid) 2017-2019

•   Adjunct Professor Master in Global Television Management_University Juan Carlos I (Madrid)
2017

•   Adjunct professor University Antonio de Nebrija (Madrid – Spain) – 2014- 2015

•   Lecturer Lycée Français de Madrid (Madrid – Spain) - 2013 – 2018

Awarded as Best Professor by IE University 2014-2020

Working experience

•   Communication & Leadership Coach, Founder Alcuadrado Desarrollo Personal (Madrid) 2006-
2019

•   Public Speaking Trainer, Expresarte (Madrid) 2004-2006

•   Lawyer, Grupo Santillana de Ediciones (Madrid) 2000-2001

•   Lawyer, L’Oréal (Paris) 1997-2000

Email: 
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If you have a question(s) that was not answered in class, you are welcome to ask your question(s)
via email. I can be reached at pmh@faculty.ie.edu. Although I will make every effort to respond to
your question(s) as quickly and thoroughly as possible, please recognize that I may not be available
when you send an email. I will do my best to answer emails, but if you write me after 5 pm on
Friday (with the exception of exam time); I reserve the right to respond on Monday morning. 

OFFICE HOURS

Office hours: Due to constant travel between Madrid and Segovia campuses, I will not have set
office hours. If you would like to speak with me, we can arrange to meet before or after class or you
can email me for an individual appointment. I like getting to know my students, so consider this an
open invitation to chat about anything or nothing in particular, it is also an important part of how I
can be a better professor! Furthermore, these meetings are a particularly useful time to discuss
your work and my feedback on it. If you do not understand how you are being evaluated, it is your
right and responsibility to come talk to me about it, so do not be shy.

CODE OF CONDUCT IN CLASS

1. Be on time: Students arriving more than 5 minutes late will be marked as “Absent”.

Only students that notify in advance in writing that they will be late for a specific session might be
granted an exception (to the discretion of the professor).

2. If applicable, bring your name card and strictly follow the seating chart. It helps faculty members
and fellow students learn your names.

3. Don’t leave the room during the lecture: Students are not allowed to leave the room during the
lecture. If a student leaves the room during the lecture, he/she will not be allowed to re-enter and,
therefore, will be marked as “Absent”.

Only students that notify that they have a special reason to leave the session early will be granted
an exception (to the discretion of the professor).

4. Do not engage in side conversation. As a sign of respect toward the person presenting the
lecture (the teacher as well as a fellow student), side conversations are not allowed. If you have a
question, raise your hand and ask it. It you do not want to ask it during the lecture, feel free to
approach your teacher after class.

If a student is disrupting the flow of the lecture, he/she will be asked to leave the classroom and,
consequently, will be marked as “Absent”.

5. Use your laptop for course-related purposes only. The use of laptops during the lectures should
be authorized by the professor. The use of Facebook, Twitter, or accessing any type of content not
related to the lecture is penalized. The student will be asked to leave the room and, consequently,
will be marked as “Absent”.

6. No cellular phones: IE University implements a “Phone-free Classroom” policy and, therefore, the
use of phones, tablets, etc. is forbidden inside your classroom. Failing to abide by this rule entails
expulsion from the room and will be counted as one Absence.

7. Escalation policy: 1/3/5. Items 4, 5, and 6 above entail expulsion from the classroom and the
consequent marking of the student as “Absent.”

IE University implements an “escalation policy”: The first time a student is asked to leave the room
for disciplinary reasons (as per items 4, 5, and 6 above), the student will incur one absence, the
second time it will count as three absences, and from the third time onward, any expulsion from the
classroom due to disciplinary issue will entail 5 absences.
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