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We often talk about making a decision with our heart or with our mind, about reasoning versus
intuition, and more generally about the emotional versus rational choices we make.  Although a
popularized notion, research suggests that these concepts of thinking and feeling are inextricably
bound.  Consider the following case described by Antonio Damasio, a neuroscientist currently at
USC:

Elliott lost the ability to ‘feel’ after having a tumor removed from his frontal lobe. Beyond
the obvious impact of being affectless, Damasio noted an unusual side-effect, Elliot
struggled to make decisions.  Although he did brilliantly at idea generation, he was
unable to evaluate and weigh the options to arrive at a final decision.  Instead he became
paralyzed by the simplest of tasks: making a shopping list, booking an appointment for a
particular date, and even choosing what to eat.  (Eslinger & Damasio, 1985; Baer, 2016)

The focus of this course is on understanding the tight coupling between our thinking and our feeling
and tracing the inflection points of when and how cognition and emotion work together to produce
our behavior. 

COURSE OVERVIEW

Since the literature on cognition and emotion is vast, this course will use cognitive psychology as
the basis for exploring emotion. In other words, we will explore the cognitive theories of attention,
perception, memory, and learning.  In these topics, we will review basic principles of cognitive
psychology with close attention to ways in which the mind works and when it fails to work. 
Importantly, the discussion of affective sciences will be interleaved within this framework such that
we will explore the role of feeling for each cognitive component.  We will also discuss additional
emotion-related topics such as what are basic emotions, emotion appraisal, and emotion regulation
and emotional intelligence (time permitting).

As such, this course includes topics that are fundamental for understanding how we think and feel.
Most students find these topics intrinsically interesting particularly when applied to real-life, such as
when thinking about how to be a better student (e.g., in order to get the best grade on my
presentation tomorrow, should I go first or last?), how to improve the marketing of a product (e.g.,
why does having too much choice reduces sales?), or how to improve day-to-day decision-making
(e.g., how much are unconscious emotions influencing my choices?). 
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OBJECTIVES AND SKILLS

METHODOLOGY

This course is designed to provide a broad overview of the domains of cognition and emotion. It will
review seminal research as well as cutting-edge, hot-off-the-press topics. You will gain knowledge
about cognition and emotion as a human science by reading about and by participating in a number
of classic research studies. You will also enhance your ability to think critically and scientifically
about everyday human behavior problems (e.g., “When can I multi-task effectively?” or “Why do I
forget and what do I forget?”) so that you can try to generate effective solutions for optimizing your
own productivity and for addressing challenges in the workplace.  

Through regular attendance and active participation in the course, students should:

Know the basic theories (past and present) of cognition and emotion and, more specifically,

the structures and functions of the mind and the processes that constitute ‘thinking’ and

'feeling'.

-

Understand not just the independent contributions of these two fields to understanding

cognition, but more importantly how these two areas work in concert to explain human

behavior.

-

Use the research dialectic to structure how you think about cognition and emotion within

human behavior.

-

Be able to apply your learning to real-world problems in your own lives or in your future

professional lives – in human resources, talent management, market research and consumer

insights… to name a few.

-

Delivery

The course implements a mixed-methods approach representative of liquid learning.  The course
content is divided into 6 modules and each module contains a compliment of synchronous and
asynchronous interaction with both theoretical and practical application.

Synchronous: There will be traditional face-to-face lecture sessions, sessions with multiple

opportunities for practice through discussion, traditional assessments, and activities requiring

applications to a real-world context.  

-

Asynchronous: There will also be asynchronous learning opportunities - opportunities that, at

times, will include a flipped-classroom methodology where students learn the session material

independently, and at other times, will provide activities that demand a deeper engagement

with the material taught in previous face-to-face sessions.  In both, students will be invited to

engage in ways designed to deepen and extend learning through the use of collaborative

digital tools and platforms.  

-

Throughout, students will receive constructive feedback from the professor on their participation,
activities and assignments.  

Methodology 

The instructional design of each module consists of three basic parts. The first part will focus on
mastering relevant theory to provide students with sufficient knowledge to understand the basic
concepts and their relationships with one another. The second part will focus on the practical
application of theory using standard educational assessment tools and practice.  The final part,
time- and interest-permitting, will ask that students apply these ideas to real-time examples and
real-world issues.  This structure is developed in the Program section below.

Content of the Modules
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Module I: History and Methods of Cognitive and Affective Psychology
Module I will provide a brief review of the history of the study of cognitive psychology and the study
of emotion.  The focus will be on core concepts, theories, and debates that are critical for defining
the state of today's research in these areas.  Students will be exposed to the research dialectic in
these core concepts and to key methodological principles of each field of study.  Although
historically the fields of cognitive psychology and affective sciences have developed independently,
this module will attempt to bridge this historical divide by inviting students at the end of the module
to identify synergies between these two fields.

Module II: Attention as the Gateway to Cognition.
Module II will teach the major theories of human attention.  The focus will be on understanding the
properties of the different types of attention and thinking critically about how this understanding can
improve design decisions in a variety of contexts.  Three important theoretical questions will be
explored: (i) what is controlled attention and how it is limited?, (ii) what is automatic attention and
why is it the 'cheaper' alternative?, and (iii) is emotion just another type of attention?  To
demonstrate mastery of these ideas, students will be required to analyze the 'attentional fitness' of
the design of several different examples: print and video advertisements, street signs, and their own
learning environments, to name a few.

Module III: How Perception is Constructed.
Module III will introduce key concepts in the study of sensation and perception.  Students will learn
about how perception is constructed.  After a brief overview, students will take a deep dive into the
transmission of visual information from the environment to the point of object recognition.  In this
coverage, students will learn about the properties of the visual system, theories of object
recognition, the direction and movement of information in the formation of a perception, and, lastly,
how emotion construction is similar to perceptual construction.  This module will culminate with the
application of these ideas and theories to the field of sensory marketing.

Module IV: A Powerful Model of Working Memory.
Module IV will explore the experimentation behind a powerful model of working memory, Baddeley's
multipart model of working memory (1986).  In this exploration, students will be required to
understand the following concepts: (i) the difference between short term memory and working
memory, (ii) the components of Baddeley's model and what they do, and (iii) the neuro- and
behavioral evidence showing that the components of the model are dissociable.  The application
activity in this module will focus on the logic of a double dissociation and will require students to find
examples of this logic in daily life.

Module V: The Strengths and Weaknesses of Explicit Memory.
Module V will serve to explore the strengths and weaknesses of longterm memory.  Students will
first learn about how explicit memory is dissociable from other types of memory with a focus on the
performance of amnesic patients.  This will be followed up by a more in-depth study of the strengths
and weaknesses of explicit memory.  This focus is designed to provide an understanding of how
explicit memory is formed and the various neurobiological properties that may produce the profile of
memory identified.  The final section will focus on the role of emotion in coding, storing, and
retrieving memories.  Given the importance of memory, a range of applications will be targeted -
from questions of how to optimize one's learning given the strengths and weaknesses of memory to
exploring the delicate topic of the existence of repressed memories.

Module VI: Implicit Memory: Unconscious Influences on our Learning.
Module VII will serve to touch lightly upon unconscious influences on our behavior.  Specifically, it
will focus on understanding two elements of implicit memory - priming and conditioning.  These
topics will necessitate a conceptual review of implicit memory, followed by a heavy focus on
application: with applications to topics including subliminal advertising, addictive technology and
interfaces, and habit formation.  

Staying on Track
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PROGRAM
 

 

SESSION 1 (LIVE IN-PERSON) 

Book Chapters: Predictably Irrational (Ariely, 2008) - Chapter 5. Influence of Arousal (ced) 

This is a content-intensive survey course on cognitive and affective psychology.  In order to help
you manage the volume of information to be learned, I have provided a variety of supplemental
materials.  I have also designed the evaluation criteria so as to encourage you to engage in
constant revision and practice, before and after each session, and thus discourage you from
leaving all the material to learn and study just before the exam.  As such, please be aware that
there are assigned materials due at before and after each session.  These are labeled in the
syllabus as: 

Prework - this is material that you must prepare before the session.  Your careful and

thorough preparation of this material will enable you to get the most out of each session.

-

Deliverables - this is material that you must prepare and submit during or after the session.

 Similarly, your careful and thorough preparation of this material will enable you to encoded

and store the information learned in the session more effectively.

-

Correct and succesful completion of these two types of practice material is reflected in the
evaluation criteria section below.  Please review this information carefully and don't hesitate to let
me know if you have any questions.

Teaching methodology Weighting Estimated time a
student should
dedicate to prepare for
and participate in

Lectures 30.0 % 45 hours
Discussions 3.33 % 5 hours
Exercises 23.33 % 35 hours
Group work 16.67 % 25 hours
Other individual studying 26.67 % 40 hours
TOTAL 100.0 % 150 hours

The following program is tentative. Although we will cover all of the listed topics, the selected
readings, activities and pace of the class depends on you.  Please complete all 'Prework' BEFORE
attending the session.  Each session is designed with this expectation and will be difficult to follow if
you do not complete it before attending the session.  

Topic: Introduction and Motivation 

"The debate over the relative dominance of cognition and emotion becomes meaningless and
dissolves when the two systems are conceived as one."

---Santostefano, 1986 cited in Dalgleish & Power's (1999), Handbook of Cognition and Emotion

Pre-work: 

Read:

(@20 pages): (i) Ariely (2008), Chapter 5.-
The Influence of Arousal, (ii) Goldstein & Van Hoof, Cognitive Psychology (chapter 1: pp2 - 11)-

Do (<5 minutes): MindTap Chapter 1: Learn the concepts: Polling Activity: Top 10 myths
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Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 1: pp2 - 11) (See

Bibliography) 

 

SESSION 2 (LIVE IN-PERSON) 

Article: The Science of Shopping. The Economist, Dec 18th 2008 (ced) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 1: pp12 - 21) (See

Bibliography) 

 

SESSION 3 (ASYNCHRONOUS) 

Video: Theories of Emotion Explained (Youtube) 

Session Overview:

Introduction: who are you (as a behavioral scientist)?

Motivation: 1 case study (break-out)

Lecture: course parameters 

Deliverables: none

Topic: Overview of Mindware 

"...we usually think of ourselves as sitting in the driver's seat, with ultimate control over the
decisions we made and the direction our life takes;

but, alas, this perception has more to do with our desires - with how we want to view ourselves -
than with reality." ---Dan Ariely (2008), Predictably Irrational

Prework: 

Read (<15 pages): (i) Economist (2008), The Science of Shopping, (ii) Goldstein & Van Hoof,

Cognitive Psychology (chapter 1: pp12 - 21)

-

Session Overview:

Housekeeping: review course evaluation

Mini-Lectures & Practice:

1.     Kahoot/Demos

2.     theoretical explanation & take-away

3.     group applications

Deliverables:  complete Activity 1: Mindware and Shopping

Topic: History of Emotion 

"Emotions are among the toughest things in the world to manufacture out of whole cloth; it is easier
to manufacture seven facts than one emotion."

---Mark Twain (1883), Life on the Mississippi

Prework: 

Watch (3 minutes): Video - Theories of Emotion Explained-
Do (<20 minutes): complete MindTap Chapter 1: STUDY it: Research Highlight: Motivated

Cognition and the belief in fake news

-

Asynchronous Session Overview:

Watch: 4 professor mini-lectures: (i) review, (ii) the Ancients, (iii) the Rennaissance, and (iv)19th &
20th century

Practice: feedback fruit questions in lecture

Deliverables: complete feedback fruit questions

5
27th July 2021



SESSION 4 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 2: 24 - 36) (See Bibliography) 

Video: Neurons (Youtube) 

Video: Action Potentials (Youtube) 

Video: Parts of the brain (Youtube) 

 

SESSION 5 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 2 (pp36 - 48) (See

Bibliography) 

 

SESSION 6 (LIVE IN-PERSON) 

Topic: History of Cognition

"What recent discovery in your field will still be remembered in 200 years from now?" 

---NextGen Speaks (2014), Science Magazine.

Prework: 

Read (12 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 2: pp24 - 36)-
Watch (<10 minutes): Videos - (i) Neuron, (ii) Action Potential, (iii) Parts of the brain-
Do (<10 minutes): complete MindTap Chapter 1: STUDY it: Chapter 1 Activity: Ebbinghaus'

Forgetting Curve

-

Session Overview:

Review: main themes in the history of the study of emotion

Lecture: History of the study of cognition (Structuralism, Functionalism, Behaviorism, Cognitivism)

Practice: skill and drill with MC  

Deliverables: (OPTIONAL) MindTap STUDY it: Chapter 1 Introduction to Cognitive Psychology :
Mastery Training

Topic: Methods of Cognition 

"Hence, even in the domain of natural science, the aid of the experimental method becomes
indispensable whenever the problem set is the analysis of transient and impermanent phenomena
and not merely the observation of persistent and relatively constant objects."    ---Wilhelm Wundt

(1902), Principles of Physiological Psychology

Prework: 

Read (12 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 2: pp36 - 48)-
Watch (<25 minutes): professor videos (i) Subtraction Method, (ii) Ruling out Alternatives-
Do (<8 minutes): complete Mindtap Chapter 2: STUDY it: Video Case Chapter 2: Neural

networks

-

Session Overview:

Broaden and Build 1: Ruling out Alternatives

Practice 1: skill and drill with MC  

Broaden and Build 2: Subtraction Method

Practice 2: skill and drill with MC  

Application: (time-permitting) MindTap: Chapter 2: STUDY it: Video Case Chapter 1: False Starts in
Athletes

Deliverables: MindTap: Chapter 2: STUDY it: Video Case Chapter 1: False Starts in Athletes
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Article: Beck, 2015. Science’s Struggle to Define Emotions (the Atlantic) (ced) 

Video: TED: Are there universal expressions of emotion? (TED) 

 

SESSION 7 (LIVE IN-PERSON) 

 

SESSION 8 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 4 (pp 86 - 93) (See

Bibliography) 

Article: Paul, 2013_Students can't resist multitasking. (slate.com) (ced) 

Topic: Basic Emotions 

"The collection of movements on the inside and outside of my body are said to be like a "fingerprint"
that uniquely identifies sadness (or any basic emotion), much like your own fingerprints uniquely

identify you."

---Feldman-Barrett (2017) describing the classical view of emotions in How Emotions are Made.

 

Prework: 

Read (15 pages): Beck (2015), Science's Struggle to Define Emotions-
Watch (<5 minutes): TED: Are there Universal Expressions of Emotions-

Asynchronous Session Overview:

2 mini lectures: (i) current landscape of emotion theory and (ii) Basic Emotions Theory

Practice: practice debate

Apply: Activity 2: Universal Emotions Debate

Deliverables: complete Activity 2: Universal Emotions Debate

Topic: History and Methods: Recap, Review, and Rock-it!

Prework: 

Do (<15 minutes): complete MindTap Chapter 1: Apply It: Coglab: Simple Detection-
Do (<30 minutes): complete MindTap Chapter 2: Apply It: Brain Asymmetry-

Session Overview:

Housekeeping: review Universal Emotions debate and BET

Quiz Prep: review key ideas

Practice: practice MC questions

Quiz: take Practice Quiz

Deliverables: (OPTIONAL) MindTap STUDY it: Chapter 2 Cognitive Psychology : Mastery Training

Topic: Controlled Attention

"We pay attention to what we are told to attend to, or what we're looking for, or what we already
know...what we see is amazingly limited." 

---Daniel Simons, 2010. The I Gorilla: And Other Ways our Intuitions Deceive Us.

Prework: 

Read (12 pages): (i) read Goldstein & Van Hoof, Cognitive Psychology (chapter 4: pp86-93),

(ii) Paul (2013), Students Can't Resist Multitasking

-

Do (<20 minutes): complete MindTap STUDY it: Video Case Chapter 4: Models of attention,

STUDY it: Video Case Chapter 4: The Binding Problem

-
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SESSION 9 (LIVE IN-PERSON) 

Article: When People Pay Attention to Video Ads and Why (HBR H02EPA-PDF-ENG) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 4: pp93 - 104) (See

Bibliography) 

 

SESSION 10 (ASYNCHRONOUS) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 4: pp105 - 119) (See

Bibliography) 

 

SESSION 11 (LIVE IN-PERSON) 

Session Overview:

Problem Solving: visual search challenge

Lecture: what/how of selective attention

Practice: MC & Ad Analysis

Deliverables: none

Topic: Automatic Attention

"The price of acquiring high-quality attention (from a marketer's perspective) has increased...(so) a
better solution, argues Teixeira, is to find cheaper attention."

--- Teixeira, 2014. The Rising Cost of Consumer Attention

Prework: 

Read (@20 pages): (i) read Goldstein & Van Hoof, Cognitive Psychology (chapter 4: pp93 -

104) and (ii) HRB (2015) When People Pay Attention to Video Ads and Why

-

Session Overview:

Housekeeping: logistics and review

Case: Hemispatial Neglect

Lecture: When it fails

Challenge: example – is it divided?

Lecture: what/how of automatic attention

Practice: connect to When People Pay Attention

Deliverables: complete Activity 3: Attentional Fitness of Advertisement

Topic: Emotion & Attention 

"Emotions change how we see the world and how we interpret the actions of others.  We do not
seek to challenge why we are feeling a particular emotion; instead we seek to confirm it."

---Ekman (2004), Emotions Revealed: Understanding Faces and Feelings

Pre-work: 

Read (<15 pages): (i) Goldstein & Van Hoof, Cognitive Psychology (chapter 4: pp105 - 119)-

Session Overview:

Lectures:  2 professor mini lectures: (i) signal detection theory and (ii) Attention and Emotions

Practice: MC and experimental analysis

Deliverables: (OPTIONAL) STUDY it: Chapter 4 Attention: Mastery Training

Topic: Attention: Recap, Review, and Rock-it!
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SESSION 12 (ASYNCHRONOUS) 

Book Chapters: Ashcraft, Cognition. Chapter 3 (pp65 - 73) (ced) 

 

SESSION 13 (LIVE IN-PERSON) 

“Attention has been referred to as the scarcest resource in today’s business.” --- Adler & Firestone
(1997)

Pre-work: 

Study for Quiz 1-
Session Overview:

Housekeeping: review Activity 3

Quiz Prep: review and finish topics

Practice: practice MC questions

Quiz: complete Quiz 1

Deliverables: none

Topic: Perception 

"Whilst part of what we perceive comes through our senses from the object before us, another part
(and it may be the larger part) always comes out of  our own mind." 

---William James (1983), The Principles of Psychology

Pre-work: 

Read (12 pages): Ashcraft, Cognition. Chapter 3 (pp65 - 73)-
Do (<3 minutes): complete MindTap Chapter 3: Learn the concepts: Polling Activity: The Dress

and Learn the concepts: Polling Activity: The Visual Depiction Effect

-

 

Asynchronous Session Overview: 

Watch:  2 professor mini lectures: (i) what you don't see (ii) what you see but isn't there

Practice: complete feedback fruit questions

Deliverables: complete feedback fruit questions

Topic: Perception: The Visual System 

"The eyes look, but the brain sees."

---Clement, 2018. (https://sciencenordic.com/denmark-design-forskerzonen/the-eyes-look-but-the-
brain-sees/1455654)

Pre-work: 

Watch (30 minutes): professor mini-lecture videos - (i) transmission of visual information and

(ii) what and where specialization

-

Do (<5 minutes): complete MindTap Chapter 3: STUDY it: Video Case Chapter 3: What Do

You See?

-

Session Overview: 

Housekeeping: sensation is not perception

Lecture Review: key ideas about the transmission of visual information and the what and where
specialization

Practice: practice multiple choice questions and review
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SESSION 14 (ASYNCHRONOUS) 

Book Chapters: Ashcraft, Chapter 3, pp80-100 (ced) 

 

SESSION 15 (LIVE IN-PERSON) 

Book Chapters: Ashcraft, Cognition. Chapter 3 (pp80 - 100) (ced) 

 

SESSION 16 (ASYNCHRONOUS) 

Video: You Aren't at the Mercy of your Emotions, your Brain Creates them (TED) 

Deliverables: none

Topic: Pattern Recognition

"In characterising a psychological process, we can ask how much of the process is driven by
incoming information from external stimuli, and how much it is affected by antecedent

representations that were already in place before the stimulus was encountered." ---Stokes,
Matthew, & Biggs (2015), Perception and its Modalities

Pre-work: 

Read (20 pages): Ashcraft, Cognition. Chapter 3 (pp80 - 100)-

Asynchronous Session Overview:

Watch:  3 professor mini-lectures: 3 bottom-up theories of pattern recognition

Practice: complete feedback fuit questions

Deliverables: complete feedback fruit questions

Topic: Pattern Recognition

"In characterising a psychological process, we can ask how much of the process is driven by
incoming information from external stimuli, and how much it is affected by antecedent

representations that were already in place before the stimulus was encountered." ---Stokes,
Matthew, & Biggs (2015), Perception and its Modalities

Pre-work: 

Read (20 pages): finish reading Ashcraft, Cognition. Chapter 3 (pp80 - 100)-
Do (<10 minutes): complete MindTap Chapter 3: STUDY it: Chapter 3 Activity: The importance

of Top-Down processing

-

Session Overview:

Housekeeping: review 3 theories of pattern recognition

Mini-Lectures: (i) top-down versus bottom-up and (ii) top-down model

Practice: skill and drill with MC

Challenge: apple seeing orange

Deliverables: none

Topic: Perception and Emotion: Constructivist Theory of Emotion 

"The theory of constructed emotion... tells a story that doesn't match your daily life - your brain
invisibly constructs everything you experience, including emotions." -

--- Lisa Feldman Barrett (2017). How Emotions are Made: The Secret Life of the Brain.

Pre-work: 

Read (11 pages):  Goldstein & Van Hoof, Cognitive Psychology (chapter 3: pp74 - 83)-
Watch (<20 minutes): TED: You Aren't at the Mercy of your Emotions-
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Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 3: pp74 - 83) (See

Bibliography) 

 

SESSION 17 (LIVE IN-PERSON) 

Article: The Science of Sensory Marketing (HBR F1503A-PDF-ENG) 

 

SESSION 18 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 5 (pp123 – 130) (See

Bibliography) 

Asynchronous Session Overview:

Watch:  professor mini-lectures: (i) review and (ii) appraisal theories

Practice: complete feedback fruit questions

Deliverables: complete feedback fruit questions

Topic: Perception: Recap, Review, and Rock-it!

"...there can be more to a product than meets the eye.  In fact, there can be more to a product than
meets the ear, nose, mouth or fingers as well.  Many attributes of products are based on the

interactions between the senses or on senses consumers may not even be aware of."  

---Aradhna Krishna (2013), Customer Sense

Pre-work: 

Study for Quiz 2-
Read (<5 pages): HBR The Science of Sensory Marketing-
Do (30 minutes): complete MindTap Chapter 4: Apply It: Coglab: Spatial Cueing and Chapter

3: STUDY it: Case Study: A Strange Image

-

Session Overview:

Review: review appraisal theories

Quiz Prep: overview of key topics

Practice: practice MC questions

Quiz: complete Quiz 2

Deliverables: complete Activity 4: Sensory Marketing Virtual Reality Case

Topic: Working Memory 

"Busy people all make the same mistake: they assume they are short on time, which of course they
are. But time is not their only scarce resource. They are also short on bandwidth. By bandwidth I

mean basic cognitive resources — psychologists call them working memory and executive control
— that we use in nearly every activity."

---Sendhil Mullainathan (2013), The Mistake Busy People Make

Pre-work: 

Read (7 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 5: pp123 - 130)-
Do (<10 minutes): complete MindTap Chapter 5: Learn the concepts: Polling Activity: Design

Hacks and Chapter 5: STUDY it: Video Case Chapter 5: Working Memory Capacity

-

Session Overview:

Housekeeping: review quiz

2 Mini-Lectures: (i) sensory memory and (ii) stm versus working memory

Practice: skill and drill with MC

11
27th July 2021



 

SESSION 19 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 5 (pp 130 – 145) (See

Bibliography) 

Multimedia Documentation: Working Memory and Longterm Memory Tool(Optional) 

 

SESSION 20 (ASYNCHRONOUS) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 5: pp145 - 158) (See

Bibliography) 

Video: The Frontal Lobe: Cognition and Awareness (Youtube) 

 

SESSION 21 (LIVE IN-PERSON) 

Deliverables: none

Topic: Working Memory: multipart model of working memory 

"This broad theoretical framework has proved durable and has been widely used within both basic
and applied psychology and in neuroscience more generally."  

---Baddeley, 2009.  Working Memory.

Pre-work: 

Read (15 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 5: pp130-145)-
Do (<5 minutes): complete Mindtap Chapter 5: STUDY it: Video Case Chapter 5: Baddeley

and Hitch - Working memory model

-

Session Overview:

Housekeeping: review STM vs WM

2 Mini-Lectures: (i) phonological loop and (ii) visuo-spatial sketchpad

Practice: skill and drill with MC

Deliverables: none

Topic: Working Memory: understanding the central executive

"The most complicated skill is to be simple." ---Dejan Stojanovic

Pre-work: 

Read (13 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 5: pp145 - 158)-
Watch (9 minutes): Video - The Frontal Lobe: Cognition and Awareness-
Do (<10 minutes): complete MindTap Chapter 4: STUDY it: Research Highlight: The Role of

Executive Function in Deception: Behavioural and Neurological Evidence

-

 

Asynchronous Session Overview:

Watch:  2 professor mini-lectures: (i) wrap-up "slave systems" and (ii) central executive functioning

Practice: feedback fruit questions

Deliverables: complete feedback fruit questions, (OPTIONAL) STUDY it: Chapter 5 Short-Term
and Working Memory: Mastery Training

Topic: Structure of Memory: what amnesiacs teach us 

"HM gave science the ultimate gift: his memory.... Our knowledge of brain disease and how the
normal mind works would be greatly diminished if it were not for the generosity of HM and other

patients like him."
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Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 6 (pp 162 – 171) (See

Bibliography) 

Book Chapters: Oliver Sacks: The Lost Mariner (ced) 

 

SESSION 22 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 6 (pp 171 – 185) (See

Bibliography) 

 

SESSION 23 (LIVE IN-PERSON) 

---(quote adapted from) Ogden, 2012.  HM, the Man with No Memory

Pre-work: 

Read (@20 pages): (i) Goldstein & Van Hoof, Cognitive Psychology (chapter 6: pp162 - 171)

and (ii) The Lost Mariner

-

Do (<7 minutes): complete MindTap Chapter 6: STUDY it: Video Case Chapter 6: What

happens when you remove the hippocampus?

-

Session Overview:

Housekeeping: review Baddeley's model

Challenge: what does this tell you (Oliver Sacks chapter, video)

Lecture: neuropsychological evidence of double dissociation between explicit and implicit memory

Practice: skill and drill with MC, (time-permitting) MindTap STUDY it: Case Study: Fading Memories

Deliverables: none

Topic: Structure of Memory: explicit versus implicit memory 

"Intelligence is not only the ability to reason; it is also the ability to find relevant material in memory
and to deploy attention when needed."

---Daniel Kahneman (2011), Thinking, Fast and Slow

Pre-work: 

Read (14 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 6: pp171-185)-
Do (@30-45 minutes): review WM using MindTap Coglab experiments: choose one of the

following: Chapter 5: Apply It: Coglab: Partial ReportChapter 5: Apply It: Coglab: Phonological

Similarity EffectChapter 5: Apply It: Coglab: Word Length EffectChapter 5: Apply It: Coglab:

Irrelevant Speech Effect

-

 

 

Session Overview: 

Housekeeping: review

Lecture:  behavioral evidence of double dissociation between explicit and implicit memory

Practice: skill and drill with MC, (time-permitting) MindTap STUDY it: Case Study: Fading Memories

Deliverables: (OPTIONAL) STUDY it: Chapter 6 Long-Term Memory: Structure: Mastery Training

Topic: Working Memory: Recap, Review, and Rock-it!

“All judgments and decisions rest on the way we see and interpret the world. Judgments and
decisions are influenced by selective perception, pressures toward cognitive consistency, biases in

memory, and changes in context.” 

---Scott Plous (1993), The Psychology of Judgment and Decision Making
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Article: Greene, 2010. Making Connections:  The Essence of Memory (ced) 

 

SESSION 24 (ASYNCHRONOUS) 

Video: Limits of Memory (WNYC) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology (chapter 7: pp189 - 217) (See

Bibliography) 

 

SESSION 25 (LIVE IN-PERSON) 

Book Chapters: Goldstein & Van Hoof, Cognitive Psychology. Chapter 8 (pp234 - 254) (See

Bibliography) 

Pre-work: 

Study for Quiz 3-
Read (@4 pages): Greene, 2010.  Making Connections: The Essence of Memory-

 

Session Overview:

Quiz Prep: review key topics

Practice: practice MC questions,

Quiz: take Quiz 3

Deliverables: none

Topic: Episodic Memory: what we remember and why 

“The forces that shape the world within our heads – names, labels, and symbols – derive much of
their power by association.” 

---Adam Alter (2013), Drunk Tank Pink

 

Pre-work: 

Read (@20 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 7: pp189 - 217)-
Listen (17 minutes): Audio - Limits of Memory -
Do (<5 minutes): complete MindTap Chapter 7: STUDY it: Research Highlight: Enhancing

Learning by Retrieval: Enriching Free Recall with Elaborative Prompting

-

Asynchronous Session Overview:

Watch: professor video "strengths of memory" 

Practice: feedback fruit questions

Apply: Watch TED: Practice Makes Perfect (https://www.youtube.com/watch?v=S2DnMGnAGNs)
and answer additional feedback fruit questions

Deliverables: complete 2 sets of feedback fruit questions (lecture and video), (OPTIONAL) STUDY
it: Chapter 7 Long-Term Memory: Encoding, Retrieval and Consolidation: Mastery Training

Topic: Episodic Memory: what we forget and why 

"To learn from experience, we must remember it, and for a variety of reasons, memory is a faithless
friend.”

--- Daniel Gilbert (2006), Stumbling on Happiness

Pre-work: 

Read (@20 pages): Goldstein & Van Hoof, Cognitive Psychology (chapter 8: pp234 - 254)-

Session Overview: 
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SESSION 26 (ASYNCHRONOUS) 

Article: KASSAM GILBERT SWENCONIS WILSON: Misconceptions of Memory, Association for

Psychological Science, 2009 (ced) 

Article: Herbert: Memories of Tomorrow, Scientific American Mind, 2012 (ced) 

 

SESSION 27 (LIVE IN-PERSON) 

Article: Stroebe, 2012.  The Subtle Power of Hidden Messages (ced) 

Housekeeping: quiz review

Lecture:  encoding, storage, retrieval

Practice: skill and drill with MC, experiment

Deliverables: (OPTIONAL) STUDY it: Chapter 8 Everyday Memory and Memory Errors: Mastery
Training

Topic: Emotions and Memory 

"Our memories are constructive. They're reconstructive. Memory works a little bit more like a
Wikipedia page: You can go in there and change it, but so can other people."

Elizabeth Loftus (2017) NPR, How Can Our Memories Be Manipulated 

Pre-work: 

Read (@20 pages): (i) Goldstein & Van Hoof, Cognitive Psychology (chapter 8: pp221 - 234),

(ii) Misconceptions of Memory, and (iii) Memories of Tomorrow

-

Do (<8 minutes): complete MindTap Chapter 8: STUDY it: Video Case Chapter 8: Emotional

Memory

-

Asynchronous Session Overview:

Watch: (i) TED: Elizabeth Loftus - How Reliable is your Memory and (ii) professor mini-lecture "false
memories"

Practice: feedback fruit questions in lecture

OPTIONAL Activity: if you want, complete Optional Activity (repressed memories)

Deliverables: complete feedback fruit questions and Optional Activity: debate on the topic of
repressed memories

Topic: Implicit Memory – unconscious influences on behavior 

“95% of our purchase decisions take place in the subconscious mind.” 

---Gerald Zaltman (2003), How Customers Think

Pre-work: 

Read (@3 pages): Stroebe, 2012.  The Subtle Power of Hidden Messages-
Watch (20): professor video: priming-
Do (<8 minutes): complete MindTap Chapter 6: STUDY it: Chapter 6 Activity: Implicit

Memory; STUDY it: Chapter 8 Activity: The Constructive Nature of Memory

-

 

Session Overview:

Housekeeping: review

Challenge: which subliminal ads would work?

Lecture:  behavioral evidence

Practice: revisit ads and revise opinion
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SESSION 28 (ASYNCHRONOUS) 

Multimedia Documentation: Atler, 2017.  How Technology Gets You Hooked.  (the Atlantic) (ced) 

 

SESSION 29 (LIVE IN-PERSON) 

Practical Case: Introducing New Coke (HBS 500067-PDF-ENG) 

 

SESSION 30 (LIVE IN-PERSON) 

Apply: complete Activity 5: Does Sex Sell?

Deliverables: complete Activity 5: Does Sex Sell?

Topic: Unconscious Learning and Habit Formation 

"As the ability to analyze data has grown more and more fine-grained, the push to understand how
daily habits influence our decisions has become one of the most exciting topics in clinical

research... One study from Duke University estimate that habits, rather than conscious decision-
making, shape 45% of the choices we make every day.” ---Charles Duhigg (2012), How Companies

Learn Your Secrets

Pre-work: 

Read (<10 pages): Atler, 2017.  How Technology Gets You Hooked-
Do (<25 minutes): complete MindTap Chapter : Apply It: Coglab: Implicit Learning-

 

Asynchronous Session Overview:

Watch: professor's mini-lectures (i) conditioning and (ii) habit formation

Practice: feedback fruit questions in lecture

Apply: website analysis/habit analysis

Deliverables: complete feedback fruit questions

 

Topic: Showcasing your Brilliance: Putting it all Together

“All judgments and decisions rest on the way we see and interpret the world. Judgments and
decisions are influenced by selective perception, pressures toward cognitive consistency, biases in

memory, and changes in context.”

---Scott Plous (1993), The Psychology of Judgment and Decision Making

 

Pre-work: 

Read (@20 pages): HBR Coke Case-
Do: Coke Case - prepare questions for case study-

Session Overview:

HBR New Coke Case Discussion

Deliverables: participation grade for Activity 6: Coke Case Discussion

Topic: Wrap-Up

“In essence we are limited to the tools nature has given us, and the natural way in which we make
decisions is limited by the quality and accuracy of these tools.” -- Dan Ariely (2008), Predictably

Irrational

Pre-work: 
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Article: Cognitive Biases Tricking Your Brain (The Atlantic) 

BIBLIOGRAPHY

Compulsory

 - Goldstein/Van Hooff. BUNDLE: Cognitive Psychology Print Text + MindTap

Instant Access. Cengage. ISBN 9781473785717 (Printed)

   This book is available in an online version only and can be acquired via

https://www.cengage.uk/shop/ProductDisplay?storeId=10654&productId=3067556&

urlRequestType=Base&langId=-1&catalogId=10051

 - Goldstein/Van Hooff. MindTap Instant Access. Cengage. ISBN 9781473774391

(Digital)

   This book is available in an online version only and can be acquired via

https://www.cengage.uk/shop/isbn/9781473774391
 

EVALUATION CRITERIA
 

Read (@8 pages): (i) Cognitive Biases Tricking Your Brain-
Study for Quiz 4 -

Session Overview:

Quiz Prep: review topics

Practice: practice MC questions

Quiz: complete Quiz 4

¡CELEBRATE!

Criteria Percentage Comments
Class Participation 5 %
Practice 5 %
Reinforcement 20 %
Testing 45 %
Application 25 %

Participation (5%): Participation will be evaluated based on being present and on time, on being
prepared, on staying engaged and participative.   

Practice (5%): Students will complete 5 of 7 "Mastery Trainings" provided for each textbook
chapter by the digital solutions tool, MindTap.  These are online, user-friendly, skill-and-drill training
and performance-adapted testing to help students master basic concepts and key terms for each
textbook chapter.  In the syllabus, 7 'mastery trainings' are listed and students can choose to
complete 5 of these 7 trainings.  Students will receive full credit for completion of the training. Late
completion will not be accepted as the material is required to be completed before the associated
quiz date.  

17
27th July 2021



 

PROFESSOR BIO
 

OTHER INFORMATION

Reinforcement (20%): The reinforcement activities consist of questions posted in feedback fruits
and digital activities provided through MindTap, a digital resource for the Goldstein and Van Hoof
Cognitive Psychology textbook, and occasional 'challenges'.  These materials have been selected
carefully and are designed to reinforce concepts that you are reading about and/or learning in a
particular session.  Student grades on each activity will reflect effort by weighting the measure of
accuracy with thoroughness.  Late assignments will not be accepted as the material is required to
be completed before or on the date of a particular session.  

Application (25%): Students must complete 6 activities for the course.  These activities are
designed to encourage students to apply the concepts and ideas from the course to real world
situations. These assignments may be completed individually or in groups -the professor will
specify in advance. Late activities will be marked down 10% per 24-hour period.

Testing (45%): There will be 4 multiple-choice + short-answer quizzes for the course.  These
quizzes will test your understanding of core psychological concepts of cognition and emotion.  The
quizzes are designed to be challenging and will require in-depth and precise understanding of the
theory, experiments, and models being discussed. Each quiz will cover roughly 1/4 of the material
of the course and the content is cumulative.  There is no provision for alternate testing of quizzes
for any reason. Makeup quizzes are only given with official documentation stating the reason for
missing the quiz and only at the discretion of the instructor and program director, if needed. 

 

Professor: ELLEN HAMILTON

E-mail: ehamilton@faculty.ie.edu

Ellen Hamilton Newman
Ellen Hamilton Newman holds a PhD in Developmental Psychology from the University of Michigan
and a BA from Harvard University. She is a professor at IE University where she teaches
psychology courses on the topics of cognition, human development, and quantitative research
methods.  Her research interests are in cognitive development and learning and her research
bridges the fields of Psychology and Education.  Previously, her researched focused on the
connection between language and literacy across cultures and in populations of children from low-
income backgrounds.  She has also studied and developed methods that use cognitive principles to
improve language learning. Dr. Hamilton has conducted experimental research in the United States
and China, and has worked in several leading not-for-profit organizations focused on improving
education for students growing up in low-income and high-risk environments including Teach for
America, Americorps, and the Knowledge is Power Program (KIPP).  

Technology in the Classroom – The course does not require the regular use of laptops unless
you are using them to take notes. If I catch you using the laptop inappropriately during class, I will
give you a warning. If you get caught a second time, you will be kicked out of the classroom and
marked as absent for that day. I am very strict about this. The use of mobile phones will not be
permitted under any circumstances during this course.

Attendance – Attendance is mandatory. Missing more than 9 class sessions will result in an
automatic fail of the course. If you are unable to make it to a session, I appreciate an email letting
me know, but absences will only be excused for extraordinary circumstances and with valid
evidence documenting your absence.
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I’d also like to remind you that attendance is not just about showing up, it is about being an active
listener and contributor to class discussion. Please come to class on time, with questions and
opinions about the readings and lectures. I will plan the sessions to be active and engaging, but this
format only works well if you are present, both physically and mentally. I have zero tolerance for
lateness, disrespect of me or your peers or unruliness. I will ask students who do not come to class
prepared to be active and engaged to leave the classroom. These students will be marked as
absent. For asynchronous sessions, attendance will be assessed depending on your participation in
group discussion forums and/or submission of the deliverables for that session.

Email: If you have a question(s) that was not answered in class, you are welcome to ask your
question(s) via email. I can be reached at: ehamilton@faculty.ie.edu. Although I will make every
effort to respond to your question(s) as quickly and thoroughly as possible, please recognize that I
may not be available when you send an email. Thus, please allow me up to 48 hours to respond
before sending a follow-up email.
 
Office Hours:  If your question cannot be properly answered via email and/or you would prefer to
meet in person, please make an appointment to meet with me on the university campus during my
scheduled office hours. Office hours will be determined at the beginning of the semester and posted
on Campus Online.

 

Per University Policy:

Each student has 4 chances to pass any given course over two consecutive academic years
(regular period and July retake period). Failure to pass students who do not comply with the 70%
attendance rule during the semester will lose their 1st and 2nd chance and go directly to the 3rd
one (they will need to enroll again in this course next academic year). Grading for retakes will be
subject to the following rules:

-  Students who failed the subject in the first regular period will have to do a retake in July (except
those not complying with attendance rules who are banned from this possibility and must
automatically re-enroll the following year).

-  Dates and location of the July retakes will be posted in advance and will not be changed under

any circumstances. Please take this into consideration when planning your summer. In the event
that you decide to skip the opportunity to re-sit for an exam during the re-take period, you will need
to enroll in the course again for the following academic year and pay for the corresponding costs.

-  The maximum grade that a student may obtain in the re-take exam is 8 out of 10.

-  Students in the 3rd call will be required to attend 50% of the classes. If there is a schedule
overlap, a different option will be discussed with the professor in order to pass the subject.

-  Students failing more than 18 ECTS credits after the June-July re-sits will be asked to leave

the program.

Students with Special Needs:

To request academic accommodations due to a disability, please contact Jessica Tollette via email
at: jessica.tollette@ie.edu.  

Student Privacy Statement:

At times, students may disclose personal information through class discussions. It is expected that
all members of the class will respect the privacy of their classmates. This means that the
information disclosed in the class will not be repeated or discussed with other students outside of
the course.

Decisions about Grades:
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Decisions about grades are made very carefully and are final at the end of the course. If you have
questions regarding a certain grade or you would like to receive personal feedback, you must
request a meeting with me to discuss grades on specific assignments before the last session of the
course. Any disputes regarding grades must be resolved before the final session. “Extra credit” or
makeup assignments will only be allowed under extenuating circumstances at the sole discretion of
the course professor.

ACADEMIC INTEGRITY

Unless you are specifically instructed to work with other students in a group, all of your
assignments, papers, projects, presentations, and any work I assign must reflect your own work
and thinking.

What is academic integrity? When you do the right thing even though no one is watching. The
core values of integrity, both academic and otherwise include: honesty, fairness, respect,
responsibility, and trust. Academic Integrity requires that all students within Instituto de Empresa
(IE) act in accordance with these values in the conduct of their academic work, and that they follow
the rules and regulations concerning the accepted conduct, practices and procedures of academic
research and writing. Academic Integrity violations are defined as Cheating, Plagiarism or other
violations of academic ethics.

Cheating and plagiarism are very serious offenses governed by the IE student code of conduct. Any
student found cheating or plagiarizing on any assignment or component of this course will at a
minimum receive a “0” on the affected assignment. Moreover, the student will also be referred to
the University Judicial System for further action. Additional penalties could include a note on your
transcript, failing the class, or expulsion from the university.

It is important to note that, while the list below is comprehensive, it should not be considered
exhaustive.

Cheating includes:

a.  An act or attempt to give, receive, share, or utilize unauthorized information or unauthorized
assistance at any time for assignments, papers, projects, presentations, tests or examinations.
Students are permitted to mentor and/or assist other students with assignments by providing insight
and/or advice. However, students must not allow other students to copy their work, nor will students
be permitted to copy the work of other students. Students must acknowledge when they have
received assistance from others.

b. Failure to follow rules on assignments, papers, projects, presentations, tests or examinations as
provided by the course professor and/or as stipulated by IE.

c.  Unauthorized co-operation or collaboration.

d. Tampering with official documents, including electronic records.

e. The impersonation of a student on presentations, exercises, tests or an examination. This
includes logging onto any electronic course management tool or program (e.g. Black Board, etc.)
using someone else’s login and password.

Plagiarism includes:

a.  Using the work of others and attempting to present it as your own. For example, using phrases
or passages from books, articles, newspapers, or the internet and not referencing them properly in
your document. This includes using information from others without citing it, misrepresentation of
cited work, and misuse of quotation marks.

b. Submitting an assignment or paper that is highly similar to what someone else has written (i.e.,
minimal changes in wording, or where the sentences are similar, but in a different order).

c.  You don’t have to commit “word for word” copying to plagiarize – you can also plagiarize if you
turn in something that is “thought for thought” the same as someone else.

Other violations of academic ethics include:

a.  Not acknowledging that your work or any part thereof has been submitted for credit elsewhere.

b. Misleading or false statements regarding work completed.
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c.  Knowingly aiding or abetting anyone in committing any form of an Academic Integrity violation.
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