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Have you ever tried to convince someone that your proposal or opinion is relevant and right but you
failed to do so? What do you think what was missing in the puzzle? In this course, you will learn
different theories, strategies, and techniques in the exciting field of Influence and Persuasion, the
scientific study of how individuals change their attitudes as a function of other people’s messages
and influence (e.g., mere presence). This course features interactive lectures and readings to help
students master and apply principles of influence to a variety of real-world scenarios. During this
course, your intuitions and common sense will be challenged as we learn about new developments
and results in the field of social influence and persuasion.  

The goal of this course is to provide broad coverage of the setting for contemporary issues and
topics in the field of influence and persuasion. You will gain expert knowledge about social
influence and persuasion strategies to use and apply them ethically to the real-world. 

By the end of this course:

Students will be familiar with the considerable body of information about the principles of

persuasion, its methodologies and theories, contributors, and terminology.

-

Students will understand the role that communication and persuasion play both in research

and in different applied contexts (for example, clinical and health psychology, advertising and

marketing, or psychosocial intervention).

-

Students will be able to apply the theoretical contents of the subject to the analysis and

understanding of real and everyday situations of communication and persuasion.

-

Students will be able to deliver oral presentations crafted by using the processes of influence

and persuasion in order to persuade the audience.

-
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PROGRAM
 

 

SESSION 1 (LIVE IN-PERSON) 

The course will be taught employing IE’s Liquid Learning methodology. Liquid learning is a
transformational and interactive educational experience that transcends single methodologies and
platforms to blend physical, digital and natural environments so that students obtain a world-class
education no matter their location or situation. Students will learn alongside one other and work
together in teams. Hybrid brings together the human, digital and natural worlds into a seamless
whole and enables IE University to be a truly global campus. The Liquid Learning methodology
combines three essential elements for a complete and dynamic learning experience: synchronous
interactions, asynchronous interactions and individual inquiry and discovery.

Synchronous Interaction is learning that happens in live, in real-time. For example, attending
classes (lectures, discussions, labs, studios) in-person or virtually, working with classmates on
team projects in a work-room or video-conference platform, or getting help and feedback from
professors in-person or online.

Asynchronous Interaction and Individual Inquiry and Discovery are learning experiences that
happen interactively and asynchronously using collaboration tools and digital platforms. For
example, debating topics in a digital forum, critiquing the work of classmates posted in a digital
gallery, working on a proposal or project using a collaborative document-sharing platform, or getting
help and learning support in messaging-based system.

The course will be divided into 15 sessions. Each session will consist either of synchronous or
asynchronous interaction and will have a theoretical and practical component. Students are
expected to apply what they are learning not only to their group projects but also to the broader
real-world context.

 At the close of the semester, you will be assigned a grade based on demonstration of your
knowledge on weekly quizzes, exams, projects, and participation. Class content includes power
point presentations, videos, textbook readings and assigned articles.  Please see your class
schedule for all due dates. 

Teaching methodology Weighting Estimated time a
student should
dedicate to prepare for
and participate in

Lectures 20.0 % 15 hours
Discussions 9.33 % 7 hours
Exercises 10.67 % 8 hours
Group work 10.67 % 8 hours
Other individual studying 49.33 % 37 hours
TOTAL 100.0 % 75 hours

DISCLAIMER
The following description of the material covered is tentative. An attempt will be made to cover all
listed topics. However; the pace in the classes will depend on the group performance. 

SESSION 1 - SYNCHRONOUS
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Book Chapters: Age of Propaganda: The Everyday Use and Abuse of Persuasion (Anthony

Pratkanis and Elliot Aronson)

 

SESSION 2 (LIVE IN-PERSON) 

Book Chapters: Fazio, R. H., & Petty, R. E. (2008). Attitudes: Their structure, function, and

consequences. Psychology Press.

Article: Grewal, R., Mehta, R., & Kardes, F. R. (2000). The role of the social-identity function of

attitudes in consumer innovativeness and opinion leadership. Journal of Economic

Psychology, 21(3), 233-252. (ce) 

 

SESSION 3 (ASYNCHRONOUS) 

Article: Pervasiveness and correlates of implicit attitudes and stereotypes. European Review of

Social Psychology, 18(1), 36-88. (ce) 

 

SESSION 4 (LIVE IN-PERSON) 

Course Overview-
Introduction to the study of Influence and Persuasion What is Persuasion? What is social

influence? What is propaganda?

Theories of communication

Types of communication (e.g., written, verbal, non-verbal)

 

-

Activities: Lecture. Discussion. Group work.

Related readings:

SESSION 2 - SYNCHRONOUS

Attitudes and Persuasion The concept of attitudeStructure and basis of attitudesFunctions of

attitudes

 

-

Activities: Lecture. Debate.

Related readings:

SESSION 3 - ASYNCHRONOUS

Attitudes and Persuasion Attitude-behavior consistency (Theory of Reasoned Action/Planned

Behavior)Measurement of attitudesImplicit and automatic attitudes (IAT)

 

-

Ac t i v i t i es :  IAT  p rac t i ce  ( rac ia l  imp l i c i t  b ias )  us ing  a  rea l  exper imen t  and
https://www.projectimplicit.net/.

Related readings:

SESSION 4 - SYNCHRONOUS

Attitude change Theoretical models of persuasion Learning modelCognitive response

modelDual processes: Heuristic-Systematic Model

 

-

Activities: Lecture. In-class activity.
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Article: Griffin, R. J., Neuwirth, K., Giese, J., & Dunwoody, S. (2002). Linking the heuristic-systematic

model and depth of processing. Communication Research, 29(6), 705-732. (ce) 

 

SESSION 5 (ASYNCHRONOUS) 

Book Chapters: Petty, R. E., & Wegener, D. T. (1999). The elaboration likelihood model: Current

status and controversies. Dual-process theories in social psychology, 1, 37-72.

 

SESSION 6 (LIVE IN-PERSON) 

Article: Evans, A. T., & Clark, J. K. (2012). Source characteristics and persuasion: The role of self-

monitoring in self-validation. Journal of Experimental Social Psychology, 48(1), 383-386.

 

SESSION 7 (ASYNCHRONOUS) 

Article: Brinol, P., Petty, R. E., Valle, C., Rucker, D. D., & Becerra, A. (2007). The effects of

message recipients' power before and after persuasion: a self-validation analysis. Journal of

Personality and Social Psychology, 93(6), 1040-1053. (ce) 

Article: Horcajo, J., Petty, R. E., &, Briñol, P. (2010). The effects of majority versus minority source

status on persuasion: A self-validation analysis. Journal of Personality and Social Psychology, 99,

498-512. (ce) 

 

SESSION 8 (LIVE IN-PERSON) 

Related readings:

SESSION 5 - ASYNCHRONOUS

Attitude change Theoretical models of persuasion Dual processes: Elaboration Likelihood

Model (ELM)Research on attitude change and applied contexts

 

-

Activities: Self-study and evaluation assessment of the concepts. 

Related readings:

SESSION 6 - SYNCHRONOUS

The source of persuasion Persuasion variables of the source CredibilityAttractiveness

 

-

Activities: Lecture. In-class activity.

Related readings:

SESSION 7 - ASYNCHRONOUS

The source of persuasion Persuasion variables of the source PowerStatus (majority versus

minority)

 

-

Activities: Two readings (Briñol et al., 2007; Horcajo et al., 2010) and forum debate.

Related readings:

SESSION 8 - SYNCHRONOUS
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Article: Petty, R. E., Cacioppo, J. T., & Goldman, R. (1981). Personal involvement as a determinant

of argument-based persuasion. Journal of Personality and Social Psychology, 41(5), 847-855. (ce) 

 

SESSION 9 (ASYNCHRONOUS) 

Article: Rucker, D. D., Petty, R. E., & Briñol, P. (2008). What's in a frame anyway?: A meta-cognitive

analysis of the impact of one versus two sided message framing on attitude certainty. Journal of

Consumer Psychology, 18(2), 137-149. (ce) 

 

SESSION 10 (LIVE IN-PERSON) 

Article: Cacioppo, J. T., & Petty, R. E. (1982). The need for cognition. Journal of Personality and

Social Psychology, 42(1), 116-131. (ce) 

Article: Zimbardo, P. G. (1965). The effect of effort and improvisation on self-persuasion produced

by role-playing. Journal of Experimental Social Psychology, 1(2), 103-120.

 

SESSION 11 (LIVE IN-PERSON) 

Book Chapters: Cialdini, R. B. (2008). Influence: Science and Practice, Chapters 2, 3, 4. (See

The persuasive message Rational versus emotional messagesPersonal relevance of the

messageDiscrepancy between past and present attitudes (the PAST model)Argument quality

and quantity

 

-

Activities: Lecture. In-class activity.

Related readings:

SESSION 9 - ASYNCHRONOUS

The persuasive message Two-side versus one-side messagesExplicit versus implicit

conclusions in a messageRhetorical questionsOrganization of the message

 

-

Activities: Group project (“Crafting a persuasive message using two-sided message, implicit
conclusiosn, rhetorical questions and the organization of the message”).

Related readings:

SESSION 10 - SYNCHRONOUS

The recipient of persuasion Individual differences in motivation to think Need for

cognitionNeed to evaluateNeed for cognitive closureNeed for consistencySelf-esteem and

persuasionSelf-monitoring and persuasionSociodemographic variables: age and genderSelf-

persuasion and self-perception (the importance of the self in persuasion): Role playing

 

-

Activities: Role playing to apply persuasion techniques to convince others.

Related readings:

SESSION 11 - SYNCHRONOUS

Processes of interpersonal influence 6 principles of social influence ReciprocityCommitment-

consistencySocial proof/validation

-

Activities: Lecture. In-class activity.

Related readings:
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Bibliography) 

 

SESSION 12 (LIVE IN-PERSON) 

Book Chapters: Cialdini, R. B. (2008). Influence: Science and Practice, Chapters 5, 6, 7. (See

Bibliography) 

 

SESSION 13 (LIVE IN-PERSON) 

 

SESSION 14 (LIVE IN-PERSON) 

 

SESSION 15 (LIVE IN-PERSON) 

BIBLIOGRAPHY

Compulsory

 - Robert Cialdini. Influence Science and Practice. 5th edition. ALLYN & BACON.

ISBN 9780205609994 (Digital)

   
 

EVALUATION CRITERIA
 

SESSION 12 - SYNCHRONOUS

Processes of interpersonal influence 6 principles of social influenceLiking

Authority

Scarcity

-

Activities: Lecture. In-class activity.

Related readings:

SESSION 13 - SYNCHRONOUS

ORAL PRESENTATIONS FOR GROUP ASSIGNMENT

SESSION 14 - SYNCHRONOUS

ORAL PRESENTATIONS FOR GROUP ASSIGNMENT (Cont.)

SESSION 15 - SYNCHRONOUS

FINAL EXAM

At the end of the semester you will be assigned a grade based on demonstration of your knowledge
in:

(a) a group project

(b) a final exam

(c) participation.

 

As can be seen in the next section is not so important the final exam but the different assignments,
projects and class participation. Therefore, it is important that the student complete all the exercises
and show an active participation.

Criteria Percentage Comments
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PROFESSOR BIO
 

Final Exam 40 %
Group Presentation 40 %
Class Participation 20 %

Final exam (40%)

The exams include 30 multiple-choice questions with 5 response-options (a, b, c, d and e). Exams
are based on class lectures, videos, class exercises, textbook contents and assigned readings.

 

Group Assignment (40%)

Presentation, Dragons Den: You are presenting a business idea (you can come up with your own
idea or use one that is already in use) to a group of experts for funding. How can you present your
idea in a way that would help you successfully gain funding. Use the persuasion theories we have
studied and the tools used to create the intended impact (to make the stakeholders say “yes” to
your project).  You will also hand in a sheet of paper specifying which techniques you are using and
why. This project will also be marked on group work, each group member will evaluate the
contribution of all other group members. Work split will be specified and how the group interacts
with each other and the audience will be looked at as well. Group dynamics are an important
element of this task. The audience will also ask questions at the end and how the questions are
handled will also be covered in the marking criteria.

 

Participation (20%)

Active participation is important to acquire knowledge. The participation will be graded based on the
thoughtful completion of weekly exercises and active participation in class (asking questions, talking
in group discussions, etc.). Laptops are allowed in class.

 

In order to pass the course you need a grade of 5 (out of 10) taking into account all the evaluation
criteria. In extraordinary cases, the specific percentages assigned to each criteria can be modified
to adapt to course and students needs and necessities.

 

Late Report/Presentation:

Will be penalized 2% per 24-hour period, starting on the day they are due. Only in cases of
emergency or illness can arrangements be made to alter due dates of assignments or projects. ALL
such arrangements are the full responsibility of the student and must be made PRIOR to the due
date. Failure to confirm any changes to the due date with the professor prior to the due date will
result in a grade of zero.

Professor: DAVID SANTOS VELASCO

E-mail: dsantosv@faculty.ie.edu
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OTHER INFORMATION

David Santos holds a Ph.D. in Psychology and a Master’s Degree in Statistics from the Universidad
Autónoma de Madrid (Spain). He has performed research stays at Ohio State University, working
under the supervision of Richard Petty, and in the Graduate School of Business at Stanford
University. His research interests focus on cognitive and metacognitive processes of attitude
change. He has published in prestigious journals such as Personality and Social Psychology
Bulletin, Aggressive Behavior, Journal of Sports Sciences, Journal of the Association for Consumer
Research, Social Influence, Evaluation Review, and Quality of Life Research, among others.
Besides his academic career, he is an external consultant for the NGO Intermedia Social
Innovation, providing his expertise in data analysis and social behavior. For more information, you
can visit his website: www.davidsantosphd.com.

 

As per University Policy:

Each student has 4 chances to pass any given course distributed in two consecutive academic
years (regular period and July period).

It is mandatory to attend 100% of the classes. Students who do not comply with at least 70%
attendance will lose their 1st and 2nd chance, and go directly to the 3rd one (they will need to enroll
again in this course next academic year).

 

Grading for retakes will be subject to the following rules:

1. Those students who failed the subject in the first regular period will have to do a retake in July
(except those not complying with attendance rules who are banned from this possibility).

2. Dates and location of the July retakes will be posted in advance and will not be changed. Please
take this into consideration when planning your summer.

3. The maximum grade that a student may obtain in the 2nd exam session is 8 out of 10. Those
students in the 3rd call will be required to attend 50% of the classes. If due to schedule overlap, a
different option will be discussed with the professor in order to pass the subject.

 

Attendance:

Attendance at all scheduled classes is mandatory and essential for success in the course. If you
miss class for any reason, you are responsible for getting notes from classmates. If you have
questions about any assignment please feel free to send me an email. Under most circumstances,
students who miss a class in which a presentation, mid-term, or final exam is given will not be
granted an exception or given an opportunity to do a make-up assignment or exam. However, if
illness or other circumstances prevent you from adhering to the assignment/presentation due dates
stated in this syllabus, an exception may be granted at the discretion of the professor. In all cases,
the student must provide official documentation (e.g., from a medical doctor, counsellor) to the
professor within 24 hours of the missed due date.

 

Students with Special Needs:

To request academic accommodations due to a disability, please contact Jessica Tollette via email
at: Jessica.Tollette@ie.edu. If you have a letter from DSS indicating that you have a disability that
requires accommodation, please present the letter to your instructor promptly.

 

Student Privacy Statement:

At times, students may disclose personal information through class discussions. It is expected that
all members of the class will respect the privacy of their classmates. This means that the
information disclosed in the class will not be repeated or discussed with other students outside of
the course.
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Decisions about Grades:

Decisions about grades are made very carefully, and are final at the end of the course. If you have
questions regarding a certain grade or you would like to receive personal feedback, you must
request a meeting with me to discuss grades on specific assignments before the last class of the
course. Any disputes regarding grades must be resolved before the final exam. “Extra credit” or
makeup assignments will only be allowed under extenuating circumstances at the sole discretion of
the course professor.

ACADEMIC INTEGRITY

Unless you are specifically instructed to work with other students in a group, all of your
assignments, papers, projects, presentations, and any work I assign must reflect your own work
and thinking.

 

What is academic integrity? When you do the right thing even though no one is watching. The core
values of integrity, both academic and otherwise include: honesty, fairness, respect, responsibility,
and trust. Academic Integrity requires that all students within Instituto de Empresa (IE) act in
accordance with these values in the conduct of their academic work, and that they follow the rules
and regulations concerning the accepted conduct, practices and procedures of academic research
and writing. Academic Integrity violations are defined as Cheating, Plagiarism or other violations of
academic ethics.

Cheating and plagiarism are very serious offenses governed by the IE student code of conduct. Any
student found cheating or plagiarizing on any assignment or component of this course will at a
minimum receive a “0” on the affected assignment. Moreover, the student will also be referred to
the University Judicial System for further action. Additional penalties could include a note on your
transcript, failing the class, or expulsion from the university.

It is important to note that, while the list below is comprehensive, it should not be considered
exhaustive.

 

Cheating includes:

a.   An act or attempt to give, receive, share, or utilize unauthorized information or unauthorized
assistance at any time for assignments, papers, projects, presentations, tests or examinations.
Students are permitted to mentor and/or assist other students with assignments by providing insight
and/or advice. However, students must not allow other students to copy their work, nor will students
be permitted to copy the work of other students. Students must acknowledge when they have
received assistance from others.

b.   Failure to follow rules on assignments, papers, projects, presentations, tests or examinations as
provided by the course professor and/or as stipulated by IE.

c.    Unauthorized co-operation or collaboration.

d.   Tampering with official documents, including electronic records.

e.   The impersonation of a student on presentations, exercises, tests or an examination. This
includes logging onto any electronic course management tool or program (e.g. Black Board, etc.)
using someone else’s login and password.

 

Plagiarism includes:

a.   Using the work of others and attempting to present it as your own. For example, using phrases
or passages from books, articles, newspapers, or the internet and not referencing them properly in
your document. This includes using information from others without citing it, misrepresentation of
cited work, and misuse of quotation marks.

b.   Submitting an assignment or paper that is highly similar to what someone else has written (i.e.,
minimal changes in wording, or where the sentences are similar, but in a different order).
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c.    You don’t have to commit “word for word” copying to plagiarize – you can also plagiarize if you
turn in something that is “thought for thought” the same as someone else.

 

Other violations of academic ethics include:

a.   Not acknowledging that your work or any part thereof has been submitted for credit elsewhere.

b.   Misleading or false statements regarding work completed.

c.    Knowingly aiding or abetting anyone in committing any form of an Academic Integrity violation.

 

CODE OF CONDUCT IN CLASS
 

1.   Be on time: Students arriving more than 10 minutes late will be marked as “Absent”. Only
students that provide written notification to the professor in advance) that they will be late for a
specific session (and the professor confirms receipt of this information) may be granted an
exception at the discretion of the professor.

2.   Respect your classmates. Classroom discussion is an important part of the learning process.
Therefore, it is vital to maintain a classroom environment that is respectful and free of discrimination
and/or recrimination from peers. Please keep in mind that at times, students may disclose personal
information through class discussions. It is expected that all members of the class will respect the
privacy of their classmates. However, please remember that class is NOT a protected, confidential
environment, and the professor cannot guarantee that other students/peers will maintain your
confidential information should you choose to share it.

3.   If applicable, bring your name card and strictly follow the seating chart. It helps faculty members
and fellow students learn your names.

4.   Do not leave the room during the lecture: Students are not allowed to leave the room during
lectures (unless specifically permitted by the course professor). If a student leaves the room during
lectures without receiving permission from the professor, he/she will not be allowed to re-enter and,
therefore, will be marked as “Absent”.

Only students that notify the course professor that they have a special reason to leave the session
early will be granted an exception (at the discretion of the professor).

5.   Do not engage in side-conversation. As a sign of respect toward the person presenting the
lecture (the teacher as well as fellow students), side-conversations are not allowed. If you have a
question, raise your hand and ask it. It you do not want to ask it during the lecture, feel free to
approach your teacher after class.

If a student is disrupting the flow of the lecture, he/she will be asked to leave the classroom and,
consequently, will be marked as “Absent”.

6.   Use your laptop for course-related purposes only. The use of laptops during lectures must be
authorized by the professor. The use of Social Media or accessing any type of content not related
to the lecture is not permitted. That is, the student will be asked to leave the room and thus will be
marked as “Absent”.

7.   No cellular phones: IE University implements a “Phone-free Classroom” policy and, therefore,
the use of phones, tablets, etc. is forbidden inside the classroom. Failing to abide by this rule entails
expulsion from the room and will be counted as one absence.

8.   Escalation policy: 1/3/5. Items 4, 5, and 6 above entail expulsion from the classroom and the
consequent marking of the student as “Absent.” IE University implements an “escalation policy”:
 The first time a s
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