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Social Entrepreneurship is an emerging and rapidly changing business field that examines the
practice of identifying, starting and growing successful mission-driven for profit and nonprofit
ventures, organizations that strive to advance social change through innovative solutions.

The Social Entrepreneurship elective aims to assist would-be social entrepreneurs in developing
innovative, sustainable and scalable organizations that deliver measurable social value. Students
interested in working for social enterprises, for CSR departments of for-profit corporations,
impact funds, innovative non-profits or governements can also follow this course. The overall
purpose of the course is to enable students to consider social value creation as a career compass
and/or gain a valuable expertise to work in the growing social innovation/impact investing
ecosystem.

The course is designed to prompt students to be critical, pragmatic, and inspired thinkers about key
issues involving social entrepreneurship, socially driven business decisions, and the complexities of
financing social change. To do so, we will look at the field of social innovation as a mindset and as
a practice.

·         Social entrepreneurship as a mindset:

To foster this mindset, we will incorporate principles of ethics, social innovation and human
centered design thinking as a set of methods to cultivate our empathy and deep understanding of
social problems. In order fully understand the genesis and evolution of social entrepreneurship and
impact investing, we will also need to study the historical and ideological origins of the
phenomenon, and related areas of corporate social responsibility, socially responsible investing,
social finance, strategic/venture philanthropy, sustainable development, including microfinance and
the government’s role in creating systems that support social and economic development.
Moreover, recent advancements in the field of innovation for social change is reviewed, with a focus
on base of the pyramid strategies, scaling opportunities, and cross-sector alliances.

·         Social entrepreneurship as a practice:
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OBJECTIVES AND SKILLS

Have gained an understanding of the field of social entrepreneurship

Perform in-depth analysis of the opportunities, challenges, and tensions facing social

entrepreneurs

Understand how they are using business skills and the principles inherent in building a

sustainable business to address complex social and environmental problems.

Master the tools used to define and measure social impact and return, and practice applying

them to different kinds of social ventures;

Work personally on a final class Project addressing a social/environmental issue to apply

lessons learnt in class.

METHODOLOGY

The course will not only provide practical tools about how to start, grow and invest in a social
enterprise. It will also train students to evaluate projects for social entrepreneurial organizations,
including for-profit social businesses and innovative non-profits. It will address social planning along
the stages of entrepreneurial discovery, social impact measurement, and innovative investment.
While not a technical course, students will be exposed to basic skills and strategies for impact
investing such as the ability to source, screen and structure socially driven investment deals. Most
importantly, students develop a critically refined view of the concept of “impact”, how to measure it,
and how to choose the right organizational form and financing vehicle for the targeted problem
ensuring it is appropriate to the local context.

At the end of the course, students can expect to:

The design of the course is aimed to provide a realistic hands-on and experiential understanding of
the social entrepreneurship field. Four pedagogies will be used to facilitate learning:

1.            Moderated discussions and videos: the purpose is to sensitize participants to various
social issues, give them the opportunity to view expert opinions on social innovation and help them
appreciate the challenges entailed by launching or managing a social business.

2.            Case studies on social ventures, impact investing initiatives and guest speakers: to
develop an inductive approach of social innovation, as well as to stimulate thinking in direction of
becoming a social entrepreneur or impact investor, the course will also include invited speaker and
case discussions. Through them students should gain understanding of several critical aspects of
social entrepreneurship such as the following:

3. Experiential learning: One of the central themes for this class is the Social Enterprise Project.
This project is a group exercise and is highly is centered on experiential learning, where students
will have the possibility to choose among the three options: Consult, Advocate and Build

a)          Consult:  Working a “consulting report” for a social entrepreneur: Students will be provided
with the unique opportunity to design and engage in a “pro bono consulting project” for a real social
organization. Early in the course, students will have the opportunity to choose from a selection of
social enterprises or propose one of their choices. Once students have expressed their preferences
for client projects, and depending on availability and fit, each team (around 4 students) is assigned
to one of the selected projects. Starting from then teams will collaborate (remotely if the social
enterprise is outside Madrid -via e-mail, telephone, and/or online conferencing) with their “clients” to
shape a viable consulting project addressing a specific area of organizational need. Teams are
expected to undertake careful preparation so as to ensure a productive exchange with the social
entrepreneurs (e.g., identifying necessary stakeholder interviews, developing preliminary
questionnaire that will serve as a basis for the interview, identifying information to be requested to
the client for research, etc.).
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PROGRAM
 
 

SESSION 1 (LIVE IN-PERSON) 

b)          Advocate: Students can also decide to write a business case on a real social enterprise,
acting as a "professor of the day" and advocating for social entrepreneurship among their peers.
From our perspective, a "good" business case is one that could be used in IE business school for
teaching a social entrepreneurship course, included in a social entrepreneurship textbook and/or
published in an academic case journal. Specific guidelines will be provided by the professor, but in
a nutshell, writing a case requires careful problem framing, perceptive application of concepts and
frameworks discussed in class and clear logical writing. Authors of best cases might be able to turn
this project into a line in their CV by publishing a revised and extended version of it with the
professor (more details will be provided in class). This option requires a maximum of two students
per case.

c)          Build: Working on your own social project: Students who think they have identified a unique
solution to an existing social challenge will have the opportunity to develop their own social project.
Based on the insights from the course students will be required to design an approach for social
value creation and develop a feasibility project for a social enterprise. In order to develop these
feasibility reports, groups of a minimum of 4 members will be formed on the basis of students’
common interests and the sectors /social issues they are enthused about. This option requires a
maximum of three students.

Classes will provide students with the topical knowledge and practical skills needed to best serve
their clients or develop their own projects/cases. As each project/consulting engagement will have
unique requirements, students are expected to be self-directed, supplementing classroom learning
with the appropriate level of research that is required for their specific projects. The professor will
however organize coaching and advisory sessions with each team in which students will receive
guidance into the process of crafting the report. The meeting will also to ensure the quality and on
time completion of the final client deliverables and help students solve possible doubts or issues.
The professor will also provide additional readings and information related to specific issues or
topics analyzed by each team when necessary. The objective is that students end up having a well-
rounded knowledge of the issues faced by social entrepreneurs.

At the end of the elective, each team will pitch their project to the class. The final reports (either
feasibility project, case or pro-bono consulting) should not be longer than 15 pages including
exhibits (content details to be given in class).

4. Workshops: the elective includes several workshops designed to help teams better define their
organizations’ mission, value proposition, target market (beneficiaries or Base of the Pyramid
population), “business model” (be it through an earned income or a sustainable funding strategy)
and implementation strategy. Additionally, during the workshop teams will have an opportunity to
assess the projects presented by a peer group in a candid and constructive manner. This reflection
will also ask for a suggestion of possible ways to improve the current project.

Teaching methodology Weighting Estimated time a
student should
dedicate to prepare for
and participate in

Lectures 16.0 % 12 hours
Discussions 30.67 % 23 hours
Exercises 17.33 % 13 hours
Group work 53.33 % 40 hours
Other individual studying 16.0 % 12 hours
TOTAL 133.34 % 75 hours
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Clifford, Catherine “For Social Entrepreneurs What Comes First: Business or Mission?”

Entrepreneur Magazine (Oct. 30, 2013)

Safian, Robert “Find Your Mission: Generation Flux’s Secret Weapon” Fast Company

Magazine (November 2014)

Video: “Casey Gerald: The gospel of doubt | TED Talk - TED Talks

Technical note: "For Social Entrepreneurs What Comes First: Business or Mission?” (Entrepreneur

Magazine (Oct. 30, 2013)) 

Technical note: “Find Your Mission: Generation Flux’s Secret Weapon” (Fast Company Magazine

(November 2014)) 

Video: “Casey Gerald: The gospel of doubt | TED Talk" (TED.com) (Optional) 

 

SESSION 2 (LIVE IN-PERSON) 

Video: The Empathic Civilization (Youtube) 

Article: Mark Honigsbaum: Barack Obama and the 'empathy deficit' (The Guardian, Fri 4 Jan 2013) 

 

SESSION 3 (LIVE IN-PERSON) 

Video: Making Smart Cities Socially Inclusive (TED.com) 

Harnessing the Power of entrepreneurship for a Sustainable Future

Starting from presenting current approaches to and definitions of social entrepreneurship, the first
session aims at creating a common language among students. The history and future of
relationships between social and business is discussed, together with a focus on the changing
dynamics in the business, government and non-profit sector.

Required Readings 

Opional Video

Come prepared to discuss: your definition of social entrepreneurship, an example of social
entrepreneurship you find compelling and to what extent social entrepreneurshipinnovation might fit
within your personal and professional goals

IMPACT-CENTRED DESIGN: LESSONS FROM A HIGH-PROFILE SOCIAL ENTREPRISE

Design thinking has become a buzzword in the field of management, and social entrepreneurship is
no exception. But how does design thinking really looks like on the ground, especially when the
entrepreneur seeks to solve complex and entrenched social problems, often in adverse contexts?
During this session will discuss these issues through the analysis of a high-profile social enterprise.

Required: 

watch the Video: The Empathic Civilization.

Or read the article.

Theory of Change

Social innovation is about doing things differently - disrupting the status quo – creating change to
make things better. Articulating the “how “ i.e the strategy through which the organisation aims to
create change is a simplified way to define the theory. The Theory of Change (ToC) exercise is one
of the building blocks that we will adopt again in later sessions (Session 11) on Impact
Measurement. 

Assignment. Prior to the Session, students will choose one social impact organisation of his/her
choice. This could be from your home country, where you are living or something you are intrigued
about. For other needed inspiration, some links in the resources section.  Each student will submit
& come prepared to class with the following 

a)     Mission statement of the chosen organisation

4
03th February 2022



 

SESSIONS 4 - 5 (LIVE IN-PERSON) 

Article: KiliSun: Protecting Beyond the Sun (EMERALD EMERGING MARKETS CASE STUDIES,

VOL. 6 NO. 3 2016, pp. 1-20) (ced) (Optional) 

Video: Albinism Awareness Campaign (Youtube) 

 

SESSION 6 (LIVE ONLINE) 

b)     How the chosen organisation plans to disrupt the status-quo i.e do things differently & make
things better

c)     A first attempt to make explicit the Theory of Change of the chosen organisation.

During class, we will discuss the theory, the debates (yes there are many) and the case of mHS
CITY LAB – social enterprise in India and its articulated innovation and approach to addressing
quality and affordability concern with low income housing. i.e access to finance and technical
assistance will enable better quality low income housing

SESSION 4 & 5:  BUSINESS MODEL

In this double-session we will dive deeper into venture design and gain an understanding of adapt
the Business Model Canvas for social impact.  Through this illustrative example of a Spanish social
enterprise helping the Albino population in Tanzania, this session will provide the opportunity to
apply tools for business model innovation and business model change to the realm of social value
creation. It will help students evaluate the diversity of business models available and pros and cons
of each option. It will also allow to analyze how the focus of the business model at a particular
enterprise shifts over time. Using different case examples, we will also discuss elements of the
business model that allow organizations to scale their impact, including hybrid business models.

Assignments

Session 4: Questions for case discussion in class (individual)

        1.         What is the social innovation achieved by Mafalda Soto?

        2.         What are the key elements of the current business model?

For the first session, student will come to class prepared with the Business Model Canvas of the
existing current project. 

Session 5: Questions for working session (groups)

1.     Should Mafalda continue with the current model of operations that is based on grant funding or

2.     Does Kilisun have the potential to be revenue generating social enterprise?

3.     Based on the information in the case present the preferred business model option for Kilisun?

The second session format would be a group working session for exploring and designing the
business models for different stages of the business and a pitch to class. 

MAPPING PROJECT STAKEHOLDERS

There are important stakeholders to consider in addition  to the funders! These include national or
political actors (e.g. legislators, governors), interest groups (e.g. unions, associations),
commercial/private for-profit and nonprofit organizations and civil society members. During this
class session, we will identify and map stakeholders during small group work – with either project
teams or previous cases (TBD)

Assignment (after session 1-2-3-4-5-6)

Timeline: February 27: Each students will post an updated sketch on the Forum. 

a)     Theory of Change (Statement)

b)     Stakeholder Map

This will be a graded individual assignment and feedback-assessment will be provided.
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SESSION 7 (LIVE IN-PERSON) 

 

SESSION 8 (LIVE IN-PERSON) 

Practical Case: Lanzaderas de empleo y emprendimiento solidario. Caso (A) Peridis and the birth of

the lees (ENT010061-A-ENG-WOD) 

Article: Bradach, Jeffrey (2003). “Going to scale: the challenge of replicating social programs”,

(Stanford Social Innovation Review, Spring, pp.19-25) 

What is the social problem Peridis is trying to address?

What is special about LEES approach and organization?

How did LEES management finance and scale up their activities

 

SESSION 9 (LIVE ONLINE) 

 

SESSION 10 (LIVE IN-PERSON) 

 

SESSION 11 (LIVE ONLINE) 

Practical Case: Mobile School. Bringing out the wisdom of the Street (Vlerick Business School)

(TCC 812-037-1) 

FINANCIAL SUSTAINABILITY

REACHING FINANCIAL SUSTAINABILITY THROUGH EARNED INCOME STRATEGIES

Recent trends in the social sector point towards earned income strategies as an effective way to
diversify revenue sources, to create steady streams of unrestricted funding and hence to build a
sustainable organization. While this strategy offers several benefits it also encloses some
challenges that, if not addressed properly, can lead to mission drift. This session will aim to uncover
some of the advantages and challenges to which most social entrepreneurs pursuing an earned
income strategy are confronted, and hints to some ways of addressing them

Workshop (Details in class)

SCALING: HOW TO REPLICATE SOCIAL PROGRAMS?

Through the analysis of this popular Spanish social organization, the session analyses the process
that social entrepreneurs go through in order to increase positive social impact.

Bradach, Jeffrey (2003). “Going to scale: the challenge of replicating social programs”, Stanford
Social Innovation Review, Spring, pp.19-25.

Questions for case preparation:

SCALING SOCIAL ENTREPRISES PART II

For Session 10, Student teams have the benefit of 1-1 coaching of 20 minutes each with the
Professor. Students  projects will sign on Doodle link that will be shared, indicating the area they
would like to focus for the coaching session (examples- innovation, business model impact,
funding)

Experiential learning: FINAL PROJECT COACHING  WITH STUDENTS (details in class)

IMPACT MEASUREMENT

This session also examines the practice of social entrepreneurship and the tensions and challenges
faced by social entrepreneurs in achieving long-term, sustainable change and measurable impact.

Questions for class preparation 

- Do you think Arnoud is an entrepreneur? And a social entrepreneur?
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SESSION 12 (LIVE IN-PERSON) 

 

SESSION 13 (LIVE IN-PERSON) 

 

SESSIONS 14 - 15 (LIVE IN-PERSON) 

 

EVALUATION CRITERIA
 

Depth and Quality of Contribution: The most important dimension of participation concerns

what it is that you are saying. A high quality comment reveals depth of insight, rigorous use of

case evidence, consistency of argument, and realism.

Moving Your Peers’ Understanding Forward: Great ideas can be lost through poor

presentation. A high quality presentation of ideas must consider the relevance and timing of

comments, and the flow and content of the ensuing class discussion. It demands comments

that are concise and clear, and that are conveyed with a spirit of involvement in the discussion

at hand.

Frequency: Frequency refers to the attainment of a threshold quantity of contributions that is

sufficient for making a reliable assessment of comment quality. The logic is simple: if

contributions are too few, one cannot reliably assess the quality of your remarks.   However,

once threshold quantity has been achieved, simply increasing the number of times you talk

does not automatically improve your evaluation. Beyond the threshold, it is the quality of your

comments that must improve. In particular, one must be especially careful that in claiming

more than a fair share of “airtime”, quality is not sacrificed for quantity. Finally, your attempts

at participation should not be such that the instructor has to “go looking for you”. You should

be attempting to get into the debate on a regular basis.

- What were some of the most important challenges in developing his organization? How would you
address them?

SYSTEM THINKING IN SOCIAL ENTREPRENEURSHIP

UNDERSTANDING THE PROMISES AND LIMITS OF IMPACT INVESTING

The concept of impact investing has become a compelling notion in the financial world, with
traditional investment firms showing increasing interest into social ventures. However, many
investors still remain stymied in their efforts to put capital to work addressing social and
environmental challenges. This session will allow students to get a board understanding of the
different financing options that exist for social businesses as well as allow them to look at the issue
of impact investment from the investor's standpoint.

Video to be watched and discussed in class

JOINT SESSION 14 & 15

ORAL PRESENTATION OF SOCIAL ENTREPRENEURSHIP PROJECTS

A. CLASS PARTICIPATION

Three main criteria will be used in reaching judgment about your class participation:

B. Mappring Stakeholders

See details in Session 6 description
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Brief description of the social enterprise and its purpose

Issues /challenges faced by the organization (as well as, if applicable, description of the

untapped potential)

What are the key issues that the case will focus on (and why- justify their importance if you are

selecting some priority areas)

Detailed analysis of each of these issues and specific recommendations for the social

enterprise based on the knowledge you have gained in the BBA in general, as well as from the

social entrepreneurship course and the research have done for this project in particular.

C. REFLECTION PAPER

Two weeks before the end of the semester, students will choose an issue area that challenged their
thinking, and write a reflection paper on this issue, weaving in key concepts from the required
readings and at one (1) outside references as well as content from class/guest speaker
discussions. Students will discuss and analyze the differences in the way they thought about the
issue before starting the elective. The reflection papers are both a personal essay and an evidence
based writing assignment; the purpose of the paper is to help students make informed career
decisions as social entrepreneurs, conscious consumers and active participants in the business
and financial system

D. CASE STUDY, PRESENTATION AND PROCESS

As part of the final deliverable and exam, students will have to prepare and present a “Case study”.
Students will craft a teaching case on a real social enterprise with its corresponding questions and
case solutions. Classes during the three months from mid-January to mid-April will provide students
with the topical knowledge and practical skills needed to best prepare for their case analysis. As
each case will have unique requirements, students are expected to be self?directed, supplementing
classroom learning with the appropriate level of research that is required for their specific projects.
The professor will however organize one coaching and advisory session with each team in which
students will receive guidance into the process of crafting the case. The meeting will also to ensure
the quality and on?time completion of the final case and help students solve possible doubts or
issues. The professor will also provide additional readings and information related to specific issues
or topics analyzed by each team. The objective is that students end up having a well-rounded
knowledge of the issues faced by social entrepreneurs.

Case content:

The scope of the case (max 15 pages in total including appendix) is largely to be defined by both
the students and the professor. I will upload on campus online (in the documents section) a specific
guideline for the case study.

However here are some basic elements that should be fairly common to all projects:

The last session of the course will be dedicated to presenting the work developed by each team.

 

Criteria Percentage Comments
Class Participation 30 %
Mapping Stakeholders 10 %
Social Enterprise Case
Study

35 %

Oral presentation 10 %
Reflection paper 15 %

RE-SIT / RE-TAKE POLICY

Each student has four (4) chances to pass any given course distributed over two (2) consecutive
academic years. Each academic year consists of two calls: one (1) ordinary call (during the
semester when the course is taking place); and one (1) extraordinary call (or “re-sit”) in June/July.
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Students failing the course in the ordinary call (during the semester) will have to re-sit

evaluation for the course in June / July (except those students who do not comply with the

attendance rule, and therefore will not have that opportunity, since they will fail both calls and

must directly re-enroll in the course during the next Academic Year).

It is not permitted to change the format nor the date of the extraordinary call exams or

deadlines under any circumstance.  All extraordinary call evaluation dates will be announced in

advance and must be taken into consideration before planning the summer (e.g. internships,

trips, holidays, etc.)

The June/July re-sit will consist of a comprehensive evaluation of the course. Your final grade

for the course will depend on the performance in this exam or evaluation only. I.e., continuous

evaluation over the semester (e.g. participation, quizzes, projects and/or other grade

components over the semester) will not be taken into consideration on the extraordinary call.

Students will have to achieve the minimum passing grade of 5 and the maximum grade will be

capped at 8.0 (out of 10.0) – i.e., “notable” in the extraordinary call.

Re-takers: Students who failed the subject on a previous Academic Year and are now re-

enrolled as re-takers in a course will need to check the syllabus of the assigned professor, as

well as contact the professor individually, regarding the specific evaluation criteria for them as

re-takers in the course during that semester (ordinary call of that Academic Year). The

maximum grade that may be obtained as a retaker during the ordinary call (i.e., the 3rd call) is

10.0 (out of 10.0).

Students failing more than 18 ECTS credits after the June/July re-sits will be asked to leave the

Program. Please, make sure to prepare yourself well for the exams in order to pass your failed

subjects.

In case you decide to skip the opportunity to re-sit for an exam or evaluation during the

June/July extraordinary call, you will need to enroll in that course again for the next Academic

Year as a re-taker, and pay the corresponding tuition fees. As you know, students have a total

of four (4) allowed calls to pass a given subject or course, in order to remain in the program.

 

PROFESSOR BIO
 

Students who do not comply with the 70% attendance requirement in each subject during the
semester will automatically fail both calls (ordinary and extraordinary) for that Academic Year and
have to re-take the course (i.e., re-enroll) during the next Academic Year.

Regarding to the newly implemented ´liquid learning´ model, all students must still abide by the
same IEU attendance policy, including those students who are connecting remotely to class
sessions and not physically in the classroom because they are unable to be physically in Spain, on
campus.  During the sessions, students connecting remotely are required to fully connect their
camera and microphone at all times, and must actively participate during the sessions (using all
necessary audiovisual equipment), just as their fellow peers who are physically present in the
classroom on campus.

The Extraordinary Call Evaluation criteria will be subject to the following rules:

After exams and other assessments are graded by the professor (on either the ordinary or
extraordinary call), students will have a possibility to attend a review session (whether it be a final
exam, a final project, or the final overall grade in a given course). Please be available to attend the
session in order to clarify any concerns you might have regarding your grade. Your professor will
inform you about the time and place of the review session.   
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Professor: RACHIDA JUSTO

E-mail: rjusto@faculty.ie.edu

RACHIDA JUSTO
The Course will be co-taught by Prof Rachida Justo and Rakhi Mehra

Dr Rachida Justo is Head of the Entrepreneurship Department and Professor at IE Business
School. She teaches social entrepreneurship & impact investing at several academic levels
(Executive, Graduate, Undergraduate and PhD), to raise the new generation of future impact-
leaders. She tries to give students the tools to change the world for the better through business
practices. More generally, she prompts students to think more expansively about their role in
society, and to develop an awareness of the power of entrepreneurship to create sustainable and
social value.

Her research, which focuses on social entrepreneurship, women entrepreneurs and family
businesses has been published in Top-tier international journals such as the Journal of Business
Venturing and Journal of Business Ethics, Entrepreneurship Theory and Practice where she has
been recently appointed as an Editorial Board member. She has also received several awards such
as the USASBE Social Entrepreneurship SIG Award for Excellence in Scholarship, the “Best
Women’s Entrepreneurship Paper Award” from the Entrepreneurship division of the Academy of
Management, and the “Outstanding Award for Best Doctoral Dissertation” from the Universidad
Autónoma de Madrid. Rachida is also PDW Chair of the Entrepreneurship Division of the Academy
of Management, and sits at the board of several academic institutions.

Rachida’s passion for the field of social entrepreneurship has pushed her to engage with different
stakeholders that form the social business ecosystem. For example, she acted as the Academic
Director of BBVA Momentum, an accelerator of social enterprises that operates in 5 countries. She
has also been engaged in action research and consulting work, one that is directly relevant for
public policy. She served as a member of GECES, an Expert Group of the European Commission
on Social Entrepreneurship (2012-2015) and has produced several policy reports for the OECD and
the Spanish ministry of diversity and equal opportunities.

 

 

Professor: RAKHI MEHRA FERRARIO

E-mail: rmehra@faculty.ie.edu

RAKHI MEHRA FERRARIO
Rakhi Mehra is an Adjunct Professor at the IE Business School and a social entrepreneur from
India. She co- founded mHS CITY LAB a social housing enterprise while in her final year at Harvard
Business School. During her 15 years in international development, Rakhi interest and expertise
evolved to design multi- stakeholder projects. Her work experience spans divese agencies such as
Grameen Bank, Rabo Bank, CARE India, World Bank for innovative initaitives in micro-finance,
disaster resilience, low-income housing finance and inclusive city.

At IE since 2014, Rakhi has collaborated with the entrepreneurship department to design
workshops, teach courses, co-author cases. Rakhi also taught as Faculty Member for IE-BBVA
Momentum, an accelerator of social enterprises that operates in 5 countries. Rakhi's interest is to
converge practice and academic through experiential learning projects. She led Academic Travel
from 2014-2017 at Franklin University Switzerland in Lugano for the Master’s Program on
Responsible Leadership and Climate Action. During her affiliation with University of Bocconi, she
delivered her TEDX BocconiU talk On Making Smart Cities Socially Inclusive and contributed to the
MOOC on Sustainable Business (accessible on Coursera)

Rakhi graduated from Harvard Business School and studied Philosophy, Politics and Economics at
Oxford University. 
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